
































DISPLAY FOR VICTORY 


No. F1768 XMAS TREE—44x48’’—$12.95 Ea. 


No. F1764 SANTA PLAQUE—24x31"’— 
$5.95 Ea. 


No. F1766 SNOW MAN—28” high—$9.95 Ea. 


No. F1913 CAROLER PLAQUE—18x25!,"’- 
$7.95 Ea. 


KOR RECT-WAY @@® DISPLAY PRODUCTS | 





Se OG aera Greet Ta ae Ste 


No. F1908 STANDING ANGEL No. F1907 MADONNA No. F1909 KNEELING ANGEL 
30” Bigh:......:..:... O00 male h $15.00 Ea. 301," high.........$7.50 Ea. 
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‘though Autumn's brush is just beginning to paint the season's fall scenes . . . it is 
already evident that Christmas ‘42 will have a deeper significance for every 
patriotic American. Under these circumstances, you will, no doubt, want to make 
your yuletide displays bigger and better than ever. And that's the reason we're 
sure you'll be glad to consider Korrect-Way's beautiful new line of holiday sales- 
stimulators NOW, while stocks are still complete. For particulars on items illus- 
trated and details on our complete line, Phone, Write or Visit your Korrect-Way 
Distributor (listed below). 





SEE YOUR DISTRIBUTOR FOR COMPLETE DETAILS 


ATLANTA .... .. .. .. Melvin S. Roos LOS ANGELES . . Grossman & Silv 
BALTIMORE... . illiam's Corporation MINNEAPOLIS L. E. Hier Display Eq 
BOSTON . . . . . Eastern Displays, Inc. NEW ORLEANS .. . Gulf Stat 
BUFFALO... . . Samuel C. Dutch & Son PHILADELPHIA Naythons Dispiay 
CRIGAGO ...... echt Fixture Co. PITTSBURGH D 


_ 


CINCINNATI . . . eneral Display Corp. PORTLAND . . . Nort! 
CLEVELAND . . . Pribil Display & Sup. Co. ST. LOUIS . . Midwest 
DENVER « 6 9s os alter W. Martin SAN FRANCISCO Ket Disp 
DETROIT ; « «© ‘he Art Products Co. SEATTLE . . Chas. T. Boy 
KANSAS CITY . National Equipment Corp. MONTREAL .. . Mi 
HONOLULU peice bs. 1der's 
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A NEW WARTIME RENTAL PLAN 


WLS VICTORY DISPLAYS 
RENT THESE 3 
VICTORY DISPLAYS ONLY 4 Per Day sx 


Save Materials —-Save Labor 


Spend Less! in 
; ; Victory Program! These displays dramatize every patriotic endeavor . 
This new practical Wartime Rental | 


A new low-cost Wartime Rental Plan to help you do your share in America's 

















































Plan saves you plenty of time... . cover important civilian activities . . . tell the TRUTH of Nazi tyranny... in 


gives you professional designing and a way that's easy for all to understand! 
dramatic art. Most of all it offers dis- 


play that every store needs—at a Zor Example i 
price that every store can afford. Here 


are some of the subjects offered: 





“NAZI ATROCITY AT LIDICE’’ 
Powerful dramatic picture-story of 
Nazi tyranny at LIDICE amen 
(SINGLE DISPLAY) ' Time Reports: 


“DO YOU WANT THIS...OR THIS?” “ This was the woes 





atrocity committed 

Portraying the vivid contrast of Life the Amer- * ey Pea. gases B ayo depart eatin 
ican Way and Life Under Axis Domination é, ; . ' . 

(SERIES OF 12 AND SERIES OF 8 DISPLAYS) ; ’ —i : * RE Se , ~ 

EACH A DIFFERENT SUBJECT a ; % . ‘ het } German sotdiers sur 

' § ’ . rounded the village 4! 

. Ae % , . \ a Ls ‘ dusk moved in sorted 

“WE, THE PEOPLE — AT WAR" snag “ 4 _, out al adult males 


OR 
Complete picture of civilian activity in war " A : , ~ ' my 
(SERIES OF 11 DIFFERENT DISPLAYS) » packed off ty shower 


Gath A comenuaten 


**America Fights'’ - ‘'Civilian Defense’’ « ‘*Partners in - cr. uk canes, the children 
Kg America’’ + ‘‘The Red Cross'' « ‘‘Careless Talk'’ « : © “educational inati- fi 
‘‘War on Waste'’ - ‘‘Armed Forces'' « ‘Fighting With ‘ — | 


Us" . ‘‘USO"' «. ‘State Guard'’ « ‘People at Work"’ . y . . Then the Germans 
‘ Z . burned Lidice to #f 
the ground. left 


VICTORY MECHANICAL FIGURES . es aakbnteens 
4 . P black scar in 
(SERIES OF 11 DIFFERENT MECHANICAL DISPLAYS) “ 3 " a" merino oud 
“*Sailor'' « ‘‘Soldier'’ « ‘'Miss Civilian Defense'’’ « 
‘Cadet Girl'’ » ‘‘Drum Majorette’’ » ‘‘Nurse’’ « ‘‘Miss 





is Victory'’ « *‘Baby"’ 

ry DISNEY MECHANICAL DONALD DUCK 

ce (SERIES OF 6 DIFFERENT MECHANICAL DISPLAYS) 
‘The U.S.O. for the U.S.A."' « ‘‘Yankee Doodle... 

re DOI" . ‘'Invest in Freedom'’ « ‘'Taxes Will Bury the 

‘. Axis'' « ‘‘Clip Your Lip'’ « ‘'Get in the Scrap"’ 


iS CONSERVATION DISPLAYS 


(SERIES OF 4 DISPLAYS—SUGAR, 
ly WOOL, RUBBER, WASTEPAPER) 


WAR POSTER COLLECTION 
35 posters to each collection (no two alike). 


s 4 different collections. Nazi Atrocity at L | D a C E 


GIANT SCULPTURED SOLDIER 
FORCEFULLY TOLD in this DRAMATIC DISPLAY 





LARGE FULL-RELIEF PLANE 


WITH CUT-OUT OF UNCLE SAM This powerful, dramatic painting is the vivid story of Lidice, peaceful Czechoslovakian village 
Remember—fine craftsmanship, sculpturing, art, ma- ; 7 f a ; : 
terials, all combined to create effects you can be before and after Nazi tyranny wiped it off the face of the earth. This is the kind of picture 


proud to show in your best windows—and with a 
minimum of six days rental you pay 


re) Y $5 DAY what we are fighting for. Full size, flexible—fits all regular size windows. 
NL Per 
FOR ANY DISPLAY NEW LOW RENTAL 


MAKE YOUR RESERVATIONS TODAY! If you are in $ PER DAY 
doubt as to the quality and effectiveness of these 

Victory displays—and are interested—we will be nm (AREMUM 
glad to send photos upon request. Just mention the 6 DAYS) 


displays you plan to show. 


everyone can understand—America needs to see more of ‘the facts’’ so people will learn 
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1942 


"In 1942 display is going to have to carry even 
more than its accustomed share of the merchandis- 
ing job. America is going to be full of customers 
who will be visiting some stores for the first time, 
and who must be persuaded of the practicability of 


the service and merchandise to be had. Display 
will have to answer a lot of questions before they 
are asked. . . . Our major effort here will be one of 
complete coordination of all promotional units to 
tell a unified and integrated story.""—L. B. Sizer, 
advertising manager, Marshall Field & Co., Chicago. 


THE COVER 


The cover photograph is of a display by 
Ivan Culbreth, Sears, Roebuck & Co., 
Evansville. The entire window was con- 
structed and installed by his display 
staff. Even the harp was built to scale 
from wall board. The seated figure goes 
through the motions of playing the harp, 
while music was brought to the spectators 
by means of a public address system. 
Snow fell gently on the display. The 
only lighting used was that from the 
candelabra and four blue spotlights. 


OUR NEXT ISSUE 


For that hectic period between November 15 and 
December 15, DISPLAY WORLD next month pre- 
sents a number of Christmas ideas for interiors, 
windows, and cards which are capable of last- 
minute execution. . . . Gehring will have a number 
of original sketches dealing with January promo- 
tions, in ample time for you to do your turn-of-the- 
year planning. . . . An inspiring story comes from 
Spokane about the Victory Display Committee 
activities there... . And many more articles, photo- 
graphs, and news items to make the next issue one 
to look forward to. 

















For the first time in its long and distinguished career Washington's 
famed Julius Garfinckel & Co. is using children’s mannequins for dis- 


play. Yes, thank you, our adorable new Mary Brosnan Younger Set man- 


nequins are first to make that grade too. Photos and details on request. 


JAS. B. WILLIAMS, ING. 498 Seventh Avenue, lew Yor 


EXCLUSIVE DISTRIBUTORS OF MARY BROSNAN STUDIO MANNEQUINS. CYRILLE STEINER FIXTURES. | 


| 
| 
| 
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Cold-Cathode Fluorescent Lighting 


By JOHN C. SABATINI 
Colonial Neon Co., Inc., North Bergen, N. 














asking 





types—hot-cathode and cold-cathode. Most What you may be is—the diffe 
of my readers must be familiar with the ence between the two. So that you ma 
former, for these are the popular fluorescent better understand the subject matter of th 
lamps, ranging from inches to 5 feet in article, let us first enumerate the charact 




















length. istics of the hot-cathode ... 

Cold-cathode, though it is the parent of 1. Rated lamp life in laboratory tests 
the two, is only now coming into the fore- 2,500 hours. 
ground where it justly belongs. At this 2. Available only in= straight units, 
writing, the hot-cathode is machine made, pointed out above, from a few inches to 
while the cold is still being made by hand. 24, 36, 48 and 60 inches in length. 
Beyond the horizon of the war lie the ma- 3. Because of the necessity of pre-heatin, 
chines that will turn out cold-cathode fluo- of cathodes in order to strike an are in thy 






s 





rescent tubes in production quantities, thus lamps operating at low voltage, lighting 
assuring further reductions in the low prices not instantaneous—this being the reason that 
now established. they are called hot-cathode lamps. 
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Since the advent of the two simultaneous 
World Fairs in New York and California, 
the world—the United States in particular- 
has been made conscious of a new source 
of illumination—fluorescent lighting, which 
vitalizes and makes useful the light energy 

















that was previously permitted to be wasted 
in the form of invisible, or, as better known, 






ultra-violet rays. By coating the inside wall 






of a tubular-shaped lamp with fluorescent 






powders, a combination of  finely-ground, 
treated minerals and exciting them with 







mercury vapor, rich in ultra-violet, the light- 





emitting powers of the tubular source are 
utilized to their fullest extent. 
This, then, generally speaking, is fluores 














cent lighting. In particular, there are two 








4. Lamps have tendency, as they age, to 
darken noticeably at the ends. 

5. Multiplicity of auxiliary equipment is 
needed. 

6. Unless lock-in type switches are used, 
flickering which occurs when the lamp 
reaches the end of its useful life causes un 











due eye-strain and may result in the burn 
ing out of auxiliary equipment. These 
l 







lock-in switches are a new laboratory « 





two 


velopment and are not now available 





non-war industries. 
7. Lite of the lamp is shortened by tre 
quent starting and fluctuations of line volt 








age. 


8. Except in cases of special type units 









—The shadowless, smooth illumination of the 
C-O-Two Fire Equipment Company is plain in 
the photograph at the upper left, and also in 
the interior view of the office at the lower 
right on the opposite page. . . . Center and 
left, photographs of a window display and 
the interior of Paul Servo Company, North 
Bergen, N. J. The Servo ceiling is 15 feet 
from the floor; foot-candle readings on work 
ing planes range from 50 to 70— 
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—The ceiling height at Yeston's, Jersey City, 
as seen in the photograph at the immediate 
right is 13 feet, with the fixtures over the stair 
well 23 feet from the ground floor level. Foot- 
candle readings are from 50 to 70... . The 
Broadway Hosiery Shop illustration shows re- 
cessed cold-cathode units without the use of 
diffusing glass panels. . . . In the center illus- 
tration, use is made of multi-colored, individ- 
uval-circuited cold-cathode tubes behind a 
ceiling valance, affording a large range of 
color lighting possibilities— 


lamps will neither start nor operate at low 
temperatures. 

With all of the foregoing disadvantages 
to the contrary notwithstanding, the hot- 
cathode fluorescent lamp is a vast improve 
ment over the incandescent. Yet, superior 
to both of these sources of illumination 1s 
the cold-cathode fluorescent tube. 

Before outlining the inherent character- 
istics of the cold, it may be interesting to 
look into its historical background. We can 
go back, chronologically, to Ramsey, who in 
the late nineties while isolating a rare gas 





(found in the air you are even now breath- 
ing) in a vacuum tube discovered that. it 
glowed red when charged with high voltage 
current. This gas he called “Neon” from 
the Greek word “neo,” meaning new. When, 
a decade or so later, electrodes were devel- 
oped that insured its longer life, the com- 
mercial possibilities of this linear source 
of light were exploited in revolutionizing ad- 
vertising signs and displays. Soon there- 
aiter other colors appeared. By using argon 
gas blended with mercury gas vapor, blue 
was obtained. By changing the shade of 
the lead glass used from clear to opal and 
to noviol (canary-colored), the light emitted 
ranged from soit-blues to meadow greens. 
\nother rare gas, helium (yes, the same gas 
that is used to inflate dirigibles), when used 
in a clear tube glowed a purplish white; 
in vellow-colored glass, gold. 

\s the luminous tube industry progressed, 
research engineers seeking pastel shades of 
colors in the spectrum impregnated clear 
glass tubes with fluorescent powders. This 
step, though forward, remained an expen- 
sive novelty and was not entirely satisfac- 
tory. The appetite being whetted, however, 
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it was not long after that the first cold 
cathode fluorescent tubes appeared—green in 
color Then followed the blues, reds, and 
finally whites. Today, given the shade of 
practically any color desired, the fluores 
cent chemist can reproduce its color in cold 
cathode fluorescent light The shades otf 
white obtainable are innumerabk 

With the coming of the World Fairs, the 
incandescent lamp manutacturers sensed the 
demand for a new form of illumination and 
developed and marketed the hot-cathode flu 
orescent lamp. They had been watching 
keenly the progress being made in interior 
illumination by  cold-cathode fluorescent 
tubes in the Old World betore the darkness 
that is Hitler enveloped it. Whereas in 
Europe cold-cathode meant by far and large 
custom-made installations, they realized the 
potentialities of making fluorescent lamps 
in standard straight lengths. To do so they 
had to sacrifice most of the benefits that 
accrue under the cold system. Wiathal, the 
hot-cathode lamps were a tar greater im 
provement over the prevailing incandescent, 
having about one-half of their radiated heat 
and producing more than triple the amount 

[Continued on page 41] 
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October Los Angeles Displays 


By HERB CROSS 
"Dick'' Whittington, Los Angeles 


The unveiling of the fall fashion st 
windows in Southern California indicat 
the coming of autumn as surely as the f 
ing of russet leaves. This unveiling 
witnessed by thousands of shoppers anxi 
to see the style trends and the new colors 
and fabrics which have grown out of the 
war-time regulations to save materials. It 
began a four-day fashion preview, sponsored 
jointly by the large downtown stores and 
specialty shops. One day was sportswear 
day, another was co-ed day in all the win- 
dows. Each of these changes offered new 
opportunities for the ingenuity of the dis- 
playman. 

Displays within the stores, as well as the 
windows, presented a dramatic exhibition of 
the full range of new colors, styles, and 
values. In window after window the shop- 
pers were introduced to the most recent 
creations of American designers in apparel, 
millinery, shoes, and accessories. However, 
what the shopper saw were simpler and 
more practical garments for the myriad new 
jobs and responsibilities which now face 
every citizen. Fabrics with military names 
were used in the defense workers’ uniforms. 
The windows from one end of town to the 
other had war and victory as their theme. 
Stars and stripes, insignia of the army and 
navy, defense work, aircraft warning service, 
Red Cross—all were depicted in the fall 
fashion displays. 

As the home and all it stands for has 
taken on a new importance to every Amer- 
ican, the Home Furnishing Show period in 
the fall openings was very appropriate. A 
highlight of the furnishing show was “Newly- 
wed Day,” which saw a couple publicly 





married and presented with a complete set 
of furniture. There were other important 
days which aroused public interest in the 
shew. The magnificent window displays of 
furniture were inspiring, to say the least. 

Display Manager Blu Pinnel at Des- 
mond’s did an excellent job of pictorializing 
the word “Quality” in his complete store 
window front. In the preparation of these 
displays it was essential that Pinnel picture 
some item or activity with which quality 
would be unmistakably associated. An art 
gallery scene was chosen, as seen in the first 
photograph. In each window section on the 
store front was a framed drawing of an 
activity of every-day life. Some of the por- 
travyed activities were rooters at a football 
game, a defense plant executive, a woman 
at U. S. O. headquarters, etc. 

An effective evening wear window was 4 
featured attraction at J. W. Robinson Com- 





—Top, an “art gallery" setting by Blu Pinnell, 

Desmond's. . . . Center, by Harvey Pettit, 

J. W. Robinson Company—an exceptionally 

striking display. . . . Left, an attractive inte- 

rior setting by H. H. Eaton for Gude's. . - - 

(All photographs by "Dick" Whittington, Los 
Angeles) — 
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—Right, an authentic setting, as used by Bul- 
lock's, of a filter room in the Volunteer Aircraft 
Warning Service. . . . Next, another Bullock's 
display of apparel for defense plant workers. 
.. «+ Third in the column is a furniture window 
also from Bullock's, whose display manager is 
J. E. Brewer. . . . The final illustration is of a 
display by Harvey Pettit, Robinson's— 


pany. Display Manager Harvey Pettit told 
a dramatic story with emphasis on the illu- 
mination used in the showing. One manne- 
quin was used, attired in a stunning gown, 
and the background setting appeared to be 
a balcony. A beautiful fur jacket lay over 
the delicately carved balcony railing. One 
spotlight hit the mannequin, casting a dra 
matic shadow on the window wall. The dis- 
play is pictured here. 

A newcomer in this coverage of the Los 
Angeles window fronts, H. H. Eaton, dis- 
play manager for Gude’s shoe stores, did a 
praiseworthy job in designing a sports cor- 
ral within the downtown Los Angeles store. 
A shoe display at one side was especially 
unusual as it was made upon the hub and 
axle of a frontier wagon wheel. Other 
ways in which the individual shoe displays 
were hailed were just as different. An open- 
ing in the corral fence was the shopper's 
entrance to the section. On the walls were 
steer horns, horseshoes, and photographs of 
the horsemen of the Western plains. 

The importance of maintaining a steadfast 
“Home Front” was borne out in a splendid 
corner window at Bullock’s, as shown at the 
top of the page. The home front. story 
told in this particular showing was that oi 
the Volunteer Aircraft Warning Service. 
The display presented a typical filter room, 
manned by eleven mannequin volunteers, 
where plotters record information as_ re- 
ceived from the outside observation posts. 
In the window foreground was a huge plot- 
ting board upon which all airplane flights 
are traced as the reports from the volunteer 
observers are telephoned in and complete 
records made of every flight over the area. 
In a box behind the plotters sat two manne- 
quins who, in actual operations, would first 
receive the incoming calls. This was a very 
oficial looking window—"“And should be so, 
thanks to the complete cooperation we had 
from the Army,” reports Bullock’s display 
manager, J. E. Brewer. Bullock’s had sev- 
eral outstanding “Fashions on the Home 
Front” displays other than the one just de- 
scribed. One window in particular was ef- 
fective as it showed a woman defense worker 
surrounded by cut-out wheels, gears, and 
pulleys. This display is shown. During the 
fall furniture show, Bullock’s had a series 
of windows in which the shopper looked into 
a very personal home scene with comfort- 
able chairs, flowers, etc. These home set- 
tings were presented in a window box within 
each individual display, as pictured here. 

One of the finest furniture showings pre- 
sented during the furniture week was an- 
other Pettit success for Robinson'’s—a gra- 
clous living-room scene with an ivy back- 
ground. Draperies were suspended in the 
window and met above the sofa on the back- 
ground. At this meeting place was a huge 
blueprint of a house, drawn in scale, giving 
the ideal house exterior for the displayed 
Interior. This is shown in the final illus- 
tration. 
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New York’s 


Always regarded as one of display’s most prolific soure: 
of ideas, New York City’s Christmas presentations last ye: 
were in keeping with Manhattan’s reputation. At leas 
one of them—shown at the lower left on this page and di 





cussed below—was sufficiently newsworthy to be describx 
at length in nearly all leading newspapers throughout tl 
country. 

Not a great many displays with a patriotic motif we: 
used for Christmas, 1941, in New York. Pearl Harbor ha 
been bombed a relatively few days before, and most of tl 
stores had their display plans so far along that it was in 
possible to revamp them along patriotic lines. Cons: 
quently, most of the displays along the city’s famous shoy 
ping thoroughfares dealt with the old-fashioned Christma 
or had a simple, modern touch. 

Last year, of course, the city was not dimmed-out as 
is now. Exterior illumination of buildings was permitte 





and there were no restrictions concerning display lighting 
Probably there will be few elaborate exterior treatments 
this vear. 

As usual, the Fifth Avenue Association held its annual 
Christmas display contest, this being restricted to firms in 
that section of the city. The grand award was won by 
Benno de Terey, W. & J. Sloane & Co., with the first dis 
play pictured here—‘Christmas Morning in the Red Par 
lor.” This was one of a group of windows along the same 
general theme. The Gay Nineties figures, called “Con 
versation Portraits,” were fashioned of papier mache and 
plaster and were trimmed with lace, paper ruffles, soutache 
braid, and the like. The gowns were in various hues. Each 
of these display figures was done with a touch of the “el 
gance” favored so much in the 90's. The walls of the dis 
plays were papered in Victorian wallpapers—dark red for 
the living room, mustard vellow in the “Anticipation” scene 
and so on. The furnishings had a touch of the Victorian 
about them, as would naturally be expected. 

The window series and exterior treatment which cam 
in for the most comment during the 1941 holiday season, 
however, and which won first prize in the department store 





and large specialty shop classification, is pictured in_ the 
next two illustrations. The entire front of Franklin 
Simon's was covered with a forest of evergreen trees 
Through this greenery ran a snowy swath extending diag 





onally across the facade, and down this “road” came a 
life-size Santa Claus in a green and red sleigh drawn by 
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ule Displays 


vhite reindeer. Colored lights played on the scene from 













































the building across the street. The harness, of red and q 
green garlands, continued across the window front, appar- . 
ntly connecting other reindeer which were in the displays 
themselves. Two of the windows were “broken,” with a deer 
alf in and half out of the glass. To complete a really 
grand group of displays, only children were shown in the 
windows—clad in red and white sleeping suits and standing 
ihout white sleighs. Each window bore the message: “To 
the children of America ... our most cherished possession 
we dedicate these windows.” James Goslin created 
the displays. 

First prize in the furrier classification went to Peter 
Fink, C. G. Gunther's Sons, whose display is also shown 
here. The mannequin was gowned in a Christmas-red eve- 
' ning gown and wore an ermine coat. On each side of her 
were placed two waist-high lighted candles formed of er- 
mine pelts. A three-pointed frame reminiscent of a cathe- 
dral window backed the group. Blue velvet drapes were in 

the rear, and the floor was snow-covered. 
i] At the lower left on this page is a display that attracted 
, considerable attention to a sale of Christmas shirts by 
McCreery’s, tor which George J. Wells is display director. 
Phe enormous background message was scrawled on a strip 
of seamless paper, pinned at one corner with a satety-pin 


° of corresponding size. 

An ornate background piece of paper sculpture was an 
d interesting item in a men’s wear window used by Abraham 
ie & Straus in which a host of suggested gifts appeared. John 


h Rosenberg is display director for this Brooklyn store. 
) At Maey’s, an intertor display showed a family group 


S seated or standing on a platform which had connected cut 
r out dises for a border. The mannequins were clothed in 
e. the gifts suggested. Irving H. Eldredge is display director 
in for Macy's. 

\ novel touch adds to the interest of the final display— 
rT by Joseph Dultz tor Bloomingdale’s. Gifts are heaped up 
in, about the foreground, while the display has been extende | 
re at the right center to show, in forced perspective which 
he gives a nice impression of depth, two children slipping cau 








in tiously downstairs. 

es \s for Christmas, 1942, New York trends will probably 
9 be much in line with those throughout the rest of the coun- 
a try: emphasis on the old-fashioned holiday, plus a dash of 






patriotism. 
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PROMOTIONS 





by Louis Gehring 


Display Designer and Consultant, New York City 


This year simplicity will predominate in the display 
themes during the holiday season. The old-fashioned 
Christmas will be favored, making use of the conven 
tional symbols like Santas, reindeer, trees, bells, carol- 
singers. 


The religious theme, ''Flight into Egypt,’ takes us back 
more than 1900 years. The execution of this dramatic 
legend will depend a great deal upon the ingenuity of 
the displayman. Constructed of three dimensional 
white sculptured paper, it is effectively displayed in a 
shadow-box setting. The center figures are set into 
a star cut-out, with figures spotlighted in blue. Scenes 
and figures bordering the points of the star may also 
be made of colored sculptured paper and spotlighted. 














Christmas bells —an old-time Christmas 
symbol. These bells and Christmas carolers 
can be made of paper sculpture or plaster. 
The center half-bell discloses the group of 
traditional carol-singers. 

















A pyramid of glass balls, gaily decorated, 
takes the place of the old pine tree and is 
a good way to make use of those old 
globes used in previous displays. Spray 
decorative Christmas motifs on them, and 
display attractive gifts in them. Top the 
pyramid with a pointed decorative orna- 
ment. This setting can be placed against 
a background of pine branches. 
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FOR DECEMBER 








Simple living is the national slogan of 
the day. Our nation's war workers look 
to the real old-time Christmas—a return 
to the simple, homely Christmas of the 
past. Let this display give comfort and 
relaxation to the men of our nation's 
war industries. 











The patriotic display should not overshadow the 
real spirit of Christmas. It should be kept to the 
sale of War Bonds and Stamps. This jolly old Santa 
will not only help promote their sale but will also 
reflect the Yuletide spirit so necessary for public 
morale. And since some displaymen plan to cut 
their Christmas display budget, Santas used in pre 
vious years could be put to no better employment. 














An appropriate display for ‘Gifts for 
Service Men''—a Christmas tree ball ar 
rangement in a realistic reproduction of 
the three branches of our service. To 
obtain this effect, giant-sized balls can be 
made of papier mache and sprayed in a 
mooth silver finish. Figures of the service 
men are painted directly on the balls. A 
election of practical gifts should be di 
played. 
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anhattan Display Review 


By VIRGINIA ROEHL 
Virginia Roehl Studios, New York City 


Reminiscent of the post- Victorian period 
delightfully amusing 
trims in the men’s de- 
floor at Blooming 
where pajamas are 
gentleman with 


are a series of four 
and pertinent 
partment on the 
dale’s. In the 
black 


hair 


ledge 
street 
section 
mustached 
parted in the 
stairs to put out the 


sold, a 
thic k 
shown 


raven center is 
descending the 
and 


minutes after 


wide-awake black white cat at the un- 


just hour of a few three, ac- 
cording to the large blue 


he holds in his other hand. 


alarm clock which 
The pink and 
wearing is part of 
“Nightshirts 2" 
them 


white nightshirt he 1s 
the plaster of the 


questions the card, “Yes, we 


hgure 
have 
but you should see our new line of pajamas.” 
The stairsteps with their bright flowered 
carpeting are designed of composition board 
and paper. 

\ second display showed our same friend 
and black plaid trousers, 


in brilliant pink 


scrambling underneath an old-fashioned 
dresser and looking wildly for his lost collar 
button, the card here explaining “He's hav 
ing trouble finding what he wants—but vou 
wont . you'll find anything from a collar 
button to a “Natty, 
Nobby, Nifty golf clothes in our sportswear 


accompanied a set 


Cummerbund | set.” 


department—over there” 


ting where the gentleman was elegant in 


purple pants with a yellow and black plaid 
club 


Was 


swinging a golf 
Lastly he 
a red plush and 


confidently 
teeing off. 


jacket, 
preparatory to 
seen comtortably relaxed in 
barter chair, with the 


“When he 


straight at our 


gold fringe-trimmed 
opens his 


Men's 
. walk 


reading, 
he'll be looking 
Clothing Department, Second floor . . 
Donald 


COpy here 


eCVes 
: hee 
Rose is in 


up one flight and save.” 


interior display, while Joseph 
Dultz is display manager. 
\ large tree of white papier mache, lightly 


brushed in blue here and there, was placed 


charge of 


by John Robert Riley, in charge of interior 
Fiith 


This generous tree bore 


displays, to face the avenue entrance 
at Lord & Taylor's. 
countless “Johnny Jeep” 
semi-circular 


hats on its leafless 
branches. <A shelf carried 
around the three trunk held 
many more of the hats and the stumps where 
off” were clev- 


sides of the 
the branches had been “cut 
erly inset with mirrors making it possible 
for the potential customer to try on the hat 


right there. This self-sufficient tree had the 





and con 
held) man 


back of the trunk hollowed out 
verted into shelf units which 
more of the little hats. 

The first Christmas gift window ot thi 
season made its appearance at Saks-Fiftl 
Avenue, when Display Director Sidney Ring 
asked everyone to “Remember The 
Overseas—Mail Your Gifts Octobe 
25th. Come in and see our tremendous 
selection of 


Boys 
before 
usetul gifts all conform to 
The poster message was 
booth fin 


postal regulations.” 
placed against a section of the 
navy blue and spaced with whit 
wire stars. A world map made a significant 
background for the booth, while white rods 
topped with gold 
panel lettered in white to read 
Gifts.” A little Christmas 
trimmed with insignia, red, white and blir 
ribbons and pine cones, added its silent ap 
peal. The member of the armed 
the booth well-filled mail bag o! 
gifts as well as his bugle. In the corner 

mail bag is happily filled with 
looking boxes, many of which are in Saks’ 


ished in 


supported a_ red 
“Christmas 


eagles 


tree, mainly 


forces i 
carries a 
interesting 
additional packages in thy 


wrapping paper, re’ 
stripes, are 


gift wrappings; 
store’s Christmas git 
with across. the 


foreground, 


green spaced 


Dorsey, at Di 
men s 


Manager Leslie 
Pinna’s, handling their 
windows as one spacious window, providing 
as it does with this treatment more flexibil 
mor 


Display 


favors three 


ity and the opportunity to execute 
diverse displays. In an appropriately dign 
fied setting, presenting both Army and Navy 
uniforms, used a sky-blue 
ground with the center mural depicting tl 
world white and tl 


Dorsey back 


lines of the globe in 


—Upper left, by Donald Rose, interior display 
manager for Bloomingdale's. Above, by 
Dana O'Clare, Lord & Taylor. Left, by 
Sidney Ring, Saks-Fifth Avenue. . . . (All 
photographs by Virginia Roehl Studios) — 
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—Right, by Leslie Dorsey, De Pinna's. .. . 
Center, by Dana O'Clare. . . . Below, by 
Joseph Dultz, Bloomingdale's— 


countries in dark blue. The suggestion ot 
the American flag covering the world was 
painted on in red and white, with the sym 
bolic eagle also in white and holding a white 
ribbon streamer inscribed in gold letters to 
read “United States of America.” Continu 
ing the display theme, the floor of the win- 
dows was done in a darker tone of blue 
than the backwall. The three platforms were 
painted white with gold ball feet, and three 
dimensional gold stars were spaced across 
the front of each platform. 

Pertaining to our personal “Austerities,” 
which are a component part of our war-time 
efforts, was a bank of Fifth avenue windows 
at Lord & Taylor's where Display Director 
Dana O'Clare specifically directed attention 
to dramatizing colorful, practical and warm 


clothes for wear inside the house, with the 
pointed reminder that “Grandmother’s Fam- 
ly Could Take It—So Can We!” “Bundle 
up in head-socks . . . snuggle into night 
shirts .. . wear red-hot ‘reds’... be old 
fashioned pretty and old-fashioned warm 

Grandmother's Family Could Take It—So 
Can We” made the descriptive message in 
the accompanying illustration. The cozy 
family bedtime scene takes for its setting a 
pent house domicile with the recessed back 
wall painted to show the snow-covered roots 
ot high neighboring buildings. Snow is also 
banked on the simulated brick parapet back- 
ground with a view of the potted plants on 
the terrace drooping under their weight ot 
snow. All manner of warm woolies of the 
new types, as well as the old-fashioned 
brought up to modern. styles, are banked 
around the feminine figure, the little girl 
cuddling behind her and the familiar little 
oy kitten snuggling on the warm covers 


t 
Before the bay window, in the corner to the 
| 


eit, the “junior miss” and the man, both 
warmly attired for the cold night, watch the 
inal preparations of the woman mannequin 
she wraps up her head in a wooly scart. 
‘What are we fighting for?” was poig- 
itly answered by an inspiring stretch of 
idows under the direction of Joseph Dultz 
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at) Bloomingdale's Poignant, because the 
answer given through the display presenta 
tion embodied an emotional as well as at 
intellectual quality. “This is America 
For This We Fight” was the stirring mes 
sage—the first text carried above each pho 
tograph of an American scene, the latter text 
carried beneath the photograph lout 
mounted photographs were shown in eacl 
window—the pictures recessed in a horizon 
tal panel which was covered in silver birel 
paper. The panel was brought near the 
foreground ot the window The selected 
photographs illustrated familiar regional 
scenes which all Americans love and cherish 
Mount Vernon, The Governor's Palace at 
Williamsburg, Va., Hlarvest Time, Niag: 
Falls, the Lincoln Memorial, a great eln 
which has guarded a farm house tor genera 
tions, a New England village, the Statue ot 
Liberty, a tamily group, the statue of the 
Minute Man, the Black Hills of South Da 
kota—and on through the significant facets 
which make tor the basic oneness of (met 
icans. 
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Chicago Greets Late Autumn 


By KENDALL HULL 
F. A. Kuehn & Co., Chicago 
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Timely reminder that “October is 
Deadline To Play Santa to Yanks Oy: 
seas” is the service man’s gift display 
ranged by J. W. Campbell, of Carson Pi 
Scott & Co. Behind a curtained openiig 
a paper backdrop is decorated with an o 
line sketch of the United States and stand 
ing before it in the centér of the floor is an 
over-sized holly-decked mail box, construct- 
ed of composition board and painted olive 
green. Rivets border the edges and the mail 
slot is choked with good-cheer Yuletide 
packages, but realism is dispensed with to 
permit a jig-sawed opening to reveal a cut- 
out of Johnny Doughboy smiling over the 
gayly wrapped parcel in his hands. A pro- 
fusion of small, non-perishable, easy-to-ship 
gift suggestions are stepped up in tiers on 
either side of the mail box. There are hard 
candies, salted nuts, cheeses, shaving kits, 
sewing kits, stationery packs, smoking ac- 
cessories, wrist watches, and books such as 
“How To Get Along in the Army,” “I’m In 
the Navy Now,” and the new sensation, “See 
Here, Private Hargrove.” The window is 
pictured on the next page. 

A second patriotic window featured by 
Carson’s is dedicated to the “U. S. Navy” 
as the streamer poster, lettered in bas _ re- 
lief, in the accompanying illustration signi- 
fies. Mannequins in the uniforms of Naval 
flying cadets are shown seated and standing 
by a long wooden bench upon which rests a 
folded parachute and an oar for the life- 
saving boat on the floor at left. Four pos- 
ters asking for Naval recruits stand about 
on the grass matting and behind the entire 
set is a large blackboard bearing a chart 
of typical flight school instructions. 

Proscenium interest is gained by means 
of a modernistic cut-out frame of compo- 
sition board painted dark blue in a women’s 
street apparel window at Mandel Brothers, 
designed by J. R. Cooper, supervisor of dis- 
play, and shown on page 14. Highlighted 
behind this framework are two mannequins, 
right, in fall suits, and a poster, left, with 
a candy-stripe trim bearing the words—"“For 
You—Mr., Miss and Mrs. Chicago, Mandel’s 
Anniversary Sale—A New High in Value, 
Quality, Savings—.” Over one corner of 
the poster hangs a hat and before it at one 
corner are a bag and pair of shoes. An 
effective background piece is a rococco 
plush plaque, dubonnet in color, with white 
cut-out letters done in birthday cake style 
and repeating the theme, “Mandel’s Anniver- 
sary Sale.” Electric candle brackets, their 
bulbs blazing, and a looping of candy-stripe 
cord following through te the floor poster 
complete the unusual setting. 


—The fantasia of hobby-horses and infant's 
wear is the work of Sam Blum, The Fair Store. 
. . . Center, by A. James, Wieboldt's, Evan- 
ston... . An unusual masking treatment char- 
acterized Mandel Brothers anniversary sale 
windows; J. R. Cooper is display director. . . - 
(All photographs by F. A. Kuehn & Co 
Chicago)— 
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——The attractive shoe display is by William 
Joseph, Joseph's Salon, Evanston. . . . Out- 
standing are the final two displays, by J. W. 
Campbell, Carson Pirie Scott & Co., the first 
showing practical gifts for service men, with 
the advice to mail early, and the second ap- 
pealing for recruits for the U. S. Navy— 


An arresting autumnal window is that de 
signed recently by A. James, of Wieboldt’s 
Evanston store, under the director of How- 
ard Oehler, and pictured here. The center 
of attraction was a realistic tree, triple- 
branched and colored with seasonal foliage. 
Tumbling down one side of the tree trunk 
were a half dozen or so great paper cut-out 
leaves, two of which carried the painted 
words, “Shades of Brown,” while the rest 
topped a pile of bona fide branches to serve 
as display flats for purses, gloves and other 
feminine accessories. Five mannequins in 
fall hats and dresses were clustered about 
the tree and overhead, from a window-front 
vine of spiraled raffia, bunches of luscious 
purple grapes hung at intervals along the 
top of the glass. The raffia continued to 
twist its way down the sides of the window 
and along the floor at the angle to focus at- 
tention on the mannequins. 

Dreams come true some times. They did 
for a lot of young mothers contemplating 
the furnishing of nurseries, when Sam Blum, 
display director at The Fair, turned in an 
unusual window fashioned around a bassi- 
net. Spurred on by the 1942 bumper crop 
of babies, no doubt, Blum did himself proud. 
\gainst a pale blue background he placed 
a potpourri of prettiness surmounted by a 
dainty crown-capped canopy of sheer white 
rufled material. Beneath the canopy stood 
the infant’s wicker cart with a young mother 
seated beside it in a chintz upholstered chair 
and with an immaculate nurse standing 
guard behind it. Outstanding pieces of decor 
in this maze of infant ward-robery and gad- 
gets were a pair of pastel painted merry-go- 
round ponies and two wooly rabbit-eared 
lambs. Lights and shadows played upon 
satin edged blankets, hand-tucked dresses, 
quilts and pillows, While bottles with dolls’ 
heads added double interest to this magic 
collection of very young finery. The nursery 
window is illustrated on page 14. 

People who believe in signs can't help 
pressing their noses against the clever foot 
wear window by William Joseph, of Jos- 
eph’s Salon in Evanston. One poster tacked 
to the pine board wall reads “Smart 
Get-Arounds—Joseph’s Town and Country 
Shoes.” A second card dangling from a 
workbench at the right advocates “Johnny 
Jeep Shoes” for the fall of 1942. Tree 
stumps, a bridle bit, multi-colored foliage 
and pages torn from “Life” add atmosphere 
in good measure, but the piece de resistance 
isa section of a quaint cart built of antique 
wood. Its scant-spoked wheels and high 
little seat serve as unique display standards 
lor sensible shoes. All about the floor are 
more and more fall shoes ‘till it’s difficult 
to decide which pair to choose in order to 
put vour best foot forward, which is prob- 
bly just what Joseph had in’ mind. There 
ire a few smart purses and gloves for 
Variety and a most interesting pattern of 
levels to make this drama of footwear some- 

to make the window shopper want to 
passer-in and not a passer-by. The 
vindow is illustrated at the top of this page. 
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Christmas Potpourri 








—From lingerie to doll houses . . . so range these displays from Christmas, 
1941. First is a window by J. E. Vent, Rike-Kumler Company, Dayton, 
featuring gift lingerie—one of a series of four complete changes for this 
corner window during December. . . . Left column, center, a striking 
setting by Frank L. Pallotta, Rich's, Atlanta. . . . Below, the Nativity as 
interpreted by James David Buckley for Saks-Fifth Avenue, Detroit; the 
setting was inspired by several old paintings, especially the “Ortenberger 
Altar.’ . . . Right column, top, one of a battery of windows involving 





the same theme, as created by Les Blei, Nebraska Clothing Company 
Omaha; horse and sleigh were in white trimmed with silver. . . . Center, 
any little girl's heart would dance at the sight of this magic doll house, 
completely furnished inside and finished in pastel colors on the exterior; 
the display is by B. L. Taylor, Sears, Roebuck & Co., South Bend. 
. . . Below, still another display by James David Buckley; the sleigh 
was authentic, being located on a Michigan farm after strenuous 
searching— 
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Treasury and O. W.1|. Pay Tribute 
To Victory Display Committee 


Outstanding tribute to the worth of the 
Victory Display Committee in the war effort 
was recently paid to that organization by 
the United States Treasury Department and 
the Office of War Information, headed by 
Elmer Taking the form of 
rather than words, the testimonial 


action, 
from the 
Treasury was in connection with the elab- 
orate state retail organization plan approved 
only a short time ago; provision is made 
for the state chairman of the V. D. C. to 
serve as an important part in the complete 
set-up, as explained below, with a similar 
provision for local V. D. C. chairmen in the 
different cities. As for the Office of War 
Information, this central headquarters for 
the dissemination of all war information has 
requested that a representative of the Vic- 
tory Display Committee be placed on the 
O. W. |. payroll so as to obtain the full 
power of display for the publicity needs of 
all war agencies. 

Something of the long-awaited recognition 
of display as a leading advertising force is 
seen in these two separate That 
government departments and 
appreciation for the selling power of the 
550,000 to 600,000 windows the V. D. C. ex- 
pects finally to have is inescapable. 

Che Treasury's plan in detail provides for 
the establishment of a state retail chairman, 
selecting 
the head of a prominent trade association. 
It will be his task to organize the state and 
direct and carry out retail promotion pro- 
grams. A co-chairman or regional chair- 
men may established, the first if 
deemed afford representation 
to both independent and chain store groups: 
the latter, in the case of large states, would 
be responsible for the organization of com- 
munities within their areas. 

A state retail committee 
composed of representatives of various trade 
associations within the state, a sales report 
man, a promotion-publicity man, and the 
state chairman of the Victory Display Com- 
mittee. It is felt that the state associations 
through their trade press, bulletins, and con- 
tacts disseminate information and ma- 
terial released by the state retail chairman as 


Davis. 


actions. 


have respect 


for the job a leading retailer or 


also be 


necessary to 


will be set up, 


Can 


well as by their own national organizations. 
The sales report man will be an auditor, or 


comptroller for a large store, who would 


install a state-wide retail sales report sys- 


man would 
be an outstanding advertising or public rela- 
tions man to initiate state-wide publicity and 
The V. D. C. state chair- 
man would handle the organization and fa- 
cilities to distribute retail display material 
quickly and effectively. 

In each community a city .retail chairman 


tem. The promotion-publicity 


Promotion plans. 


is to be selected, in the vast majority of 
A city 
necessary to 
The city 
comprise 


Cases this being a leading merchant. 
added. if 
represent chains or independents. 
retail committees would repre- 
sentatives of important trade groups similar 


co-chairman will be 


to the state committees described above. In 
cities over 50,000 population, sub-chairmen 
representing neighborhood 
or shopping districts will be added to insure 
retail outlets. A 
sales report man, a promotion-publicity man, 


and a Victory Display Committee man would 


and committees 


complete coverage of all 


perform the same function for cities as for 
the state. 

It is understood that this set-up would be 
an adjunct of the state War Savings Staff 
proper fromthe state administrator on down. 
retailers themselves are 


As far as con- 


cerned, the state organizations would form 
the nucleus of the 
Selected state retail 
asked to review the 
in operation. They would also be called on 
to help plan The 
same procedure would be followed with city 
chairmen. 


national organization. 


chairmen would be 
effectiveness of plans 


forthcoming programs. 
The net result should give access 
to an advisory group of unusual calibre and 
with the state 
taking an intimate part in the 
plans and promotions. 

All retail promotion material released by 
the headquarters retail unit 
planned with the assistance of 
retail specialists in their respective fields 
advertising, 
so forth. 

It would be the immediate objective of the 
headquarters unit to plan all 
least three months in advance. 
the plans for January, February and March 

De- 
long 


proportions, organizations 


over-all 


would be 
outstanding 


display, special promotions, and 


programs at 
For example, 


would be in the hands of retailers by 
cember 1. It is felt that this type of 
range planning is most necessary in order 
to secure the full cooperation of retailers 

It should be added that these state Treas 
ury organizations will undertake the forma- 
tion of Victory Display 
towns in which the V. D.C. is not at present 
It is thought that since the re 


Committees in all 


established. 
tail chairman will be a prominent merchant 
in each city, there will be considerable pres 
sure thus exerted on the proper operation of 
the V. D. C. in that area. 

Further progress in V. D. C. organization 

National 
Roebuck & 


under the 


Chairman 
Co., Chi- 
direction of 
the chain store committee headed by Carl 
V. Haecker, W. T. New 
York City, practically all chain stores, aside 
from the food. field, 
Tentative acceptance 
food chains has been received, and it is ex- 
pected that they will all join in the 
within the next few Among the 
chains already backing the program are the 
Adam Hat, Sumner Stores, Gam- 
ble-Skogmo, Crown Drug, Walgreen's, Sears, 
Roebuck & Co., Berland Shoes, Endicott 
R. Kinney, Krohngold Shoe, 
Miller-Jones, Selby Shoes, 
W. T. Grant, S. H. Kress, McCrory, G. ‘ 
Murphy, Neisner Brothers, Crest Stores, 
Wormser Hat, Butler National 


is also reported by 
Sears, 


that 


Leshe Janes, 
who 


cago, says 


Grant Company, 


have been signed up. 


from several ot the 


work 
weeks. 


following: 


Johnson, G. 
Melville Shoe, 


Brothers, 


Fr. \ 


Green, and 


\ssociation of Chain Drug Stores, 
Woolworth, S. S. Kresge, H. L. 
a number of others. 

In arriving at a quota tor the distribution 
of posters, the V, D. C. 
felt it 
grand 


headquarters has 
than halt the 
government 


advisable to cut 
total of 1,770,355 
departments have insisted on as par 
coverage in the retail field. It is 
by the V. D. C. that perhaps 50 per cent of 
this total is waste circulation 
all but 590,000 have been 
remaining representing the total number ot 
retail outlets which would be 
the V. D. C. 
country. 


more 
which 
for tull 
belie, ed 


\ccordingly, 
eliminated, those 
pledged under 
plan if it blankets the 
Those firms eliminated are in such 


entire 


categories as independent stores, 
filling stations, hay, grain and feed stores, 
The 
recommends that, in the main, pos 
best be distributed 


wholesalers 


grocery 


cigar stores, news dealers, and so on 
Vv. EEC 
ters for such stores can 
serving 


than the 


to them through the 


them and through mediums other 
V. D. C. 

The remaining group is made up of stores 
such as those in the fields of ready-to-wear, 
department stores, restaurants, drug stores, 
florists, stores, men’s variety 


shoe wear, 


stores, and the like These are to be han 
dled entirely by the V. D. ¢ 

So that 
tor pledges 
V. D. C. has 
is recommended for this purpose. 
munities of under 100,000 the population is 
divided by 200. to 
posters required for approximately 100° pet 


chairmen can set up their 


distribution, — the 


quota 
and poster 


worked out a formula which 


For com 


ascertain the number ot 


cent coverage of the desired store classifica 
For cities of over 100,000 the popula 


250. 


tions 
tion is divided by 
A suggestion which has been offered tor 
large cities is that the local V. 1D. ¢ 


down his 


chai 
nto sub 
more of less 


up to 
this plan 


man break organization 
each functioning 
itself, but all 


Each 


committees, 
completely in heading 
the chairman. 
would report separately to the chairman, and 


area under 


receive shipments of posters direct trom the 


source. This arrangement 1s particularly 


recommended because under such a set-up it 
will be much simpler to handle and overses 
materials lates 


the display job and deliver 


on when automobile travel becomes mort 
difficult 

Some 
local Vv. 


\ugust are 
as follows 


because of rationing 


selected performance trom 
I). ©. chairmen tor the 


cited by V. D. ¢ 


reports 
month ot 
headquarters 
Total 
Population Displays 
5.000 380) 
6,000 3604 
7 800 283 
13,000 656 
18,500 O08 
30,000 884 
65.000 912 
129.000 
500,000 
2,000,000 


Bluffton, Ind. 
Lebanon, Ind 
Stillwater, Minn. 
Longview, Texas 
Florence, S. ¢ 
\shland, Ky 
McKeesport, Pa. 


Chattanooga 2,532 


5,000 
20,000 


Minneapolis 
Angeles 


Los 





CONSERVE MANPOWER!---SAVE MONEY!! 


Display manufacturers throughout the United States have co-operated with 
us to produce READY-MADE original, beautiful and practical Christmas Dis- 
play Novelties that can be easily handled by you with the minimum amount 
of labor. 


All the numbers displayed on these pages are made of "Facil-Fab"** and 
are priced from $1.00 to $18.50—EACH a Tremendous Value for the money! 


Additional information, catalogues, etc., may be obtained from the manu- 
facturers whose names are listed below their creations. 


FACIL FABRIC CORPORATION 


302 FIFTH AVENUE NEW YORK CITY 
(When in New York City visit our showroom) 
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“Facil-Fab” 
CHRISTMAS TREE ex 


SMALL TREE No. D602—19 inches high by 17 inches wide- 
Shadow Box—7 inches high by 5!, inches wide by 2!. inches 
deep. Price: $2.95 each—$34.09 per dozen. 

LARGE TREE No. D603—40 inches high by 37 inches wide— 
Shadow Box-—-16 incnes high by 12 inches wide by 5 inches deep. 
Price: $6.95 each—-$80.00 per dozen. 


Manufactured by Facil Fabric Corp. 


“Facil-Fab’’ WREATH 
(Single faced) 
Made of White or Green 
“Facil-Fab’’ with Red Berries 
and of Red ‘’Facil-Fab”’ with 
White Berries. 
Sizes and Prices: 

18 inch diameter. .$ 8.40 each 
24 inch diameter.. 11.10 each 
36 inch diameter.. 18.00 each 

(Prices on request for 

double-faced wreaths) 
“Facil-Fab’’ SWAG—Made of “Facil-Fab.’’ Black Sur 
face covered in Gold Kid. Lettering Gold Kid (cut 
out) applied. 
Size: 6 inches wide by 12 feet long. Price $10.00 each. 


“Facil-Fab” 
PATRIOTIC 
CHRISTMAS 
SPRAY 
No. 492X 


Holly Leaves and Poinsettia Sprays made of Red, 
Blue and White ‘’Facil-Fab.” 

Size: 9 inches wide by 45 inches long. 1 inch 
mirror balls in poinsettias. Price $1.75 each. 
Manufactured by Louis Schneider 
6 East 2nd Street, New York City 


SANTA SERENADER—S22.60 each. 

LADDER—Usually made 8 feet high. 

Gold Lacquer. Sold at $1.10 per foot. 
Manufactured by Bliss Display Corp. 
460 West 34th Street, New York City 


Finished in 


“Facil-Fab’’ CHRISTMAS BOWS 
Made of Red ‘’Facil-Fab’’ on red backing. 
Sizes and Prices: 
Bow 13 inches wide 
Each 
Bow 17 inches wide 
Each 


Beaut: 

Poinse 

“Facil-Fab’’ POINSETTIA-on-BAR No. C605 Size: | 

A beautiful decorative flower piece made of ‘’Facil-Fab’’ with a Red Flower center and White Price: 

Holly Leaves, on a strong wire stem. M 

Size: 24 inches wide by 48 inches long. Price: $4.75 each. . 
Manufactured by Facil Fabric Corp. 


No. S146B 
drops. 
No. S145B 
drops. 
No. S$144B—Bow 22 
drops. Each 
Manufactured by Facil Fabric Corp. 


«*""FACIL FAB’—The Newest and most beautiful decorative display material made fine 


2 10 inch 

$1.00 
2 15 inch 

$1.50 
2 17 inch 

$2.00 


inches wide 
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“Facil-Fab’’ EAGLE No. E545 

Made of White ‘’Facil-Fab’’ mounted on white 
bark base and decorated with silver foliage 
as trimming. This eagle is made entirely of 
leaf and flower petals. All petals are third 
dimensional shaped and the eagle is half 
round. Size is 4). feet wide by 31% feet high. 
Prie2: $17.50 each. 





Manufactured by General Display Corporation 
140 West Fourth Street, Cincinnati, Ohio 


“Facil-Fab’’ PATRIOTIC DROP No. 5067 
Made of Blue ‘’Facil-Fab’ leaves, 10 pc. 27, inch 
Red Glass Balls, | inch Tricolor Silk Cord and Tassel, 
“Facil-Fab” Tricolor Bow, 12 inch Sno-Frosted Papier 
Mache Bell. 


Size: 5'2 feet, overall. 


“Facil-Fab’’ TOY SOLDIER 


Figure is completely half-round, basically constructed 
of 4 inch plywood attached to a solid wood frame. 
Feet are White gloss paper. Coat is Red or Blue 
‘Facil-Fab’’ with cuffs, belt, and epaulets in Gold. 
Hat is White crushed plush with Gold and White 
ornament. Hands and Face are 
"Facil-Fab.”’ 


Price $15.00 each. 


. Manufactured by L. J. Charrot Co., Inc., 
Flesh-tinted : 36 West 37th Street, New York City 


Sizes and Prices: 
4) feet high by 21 inches wide, overall. .$18.50 each 
6) feet high by 30 inches wide, overall.. 31.50 each 
10 feet high by 48 inches wide, overall.. 60.00 each 


Manufactured by Advertising Displays & Decorations 
1387 West 9th Street, Cleveland, Ohio 


ack Sur 
Kid (cut 


00 each 


shed in 


“Facil-Fab’’ CHRISTMAS WREATH 


Made of Emerald Green ‘’Facil- 
Fab’ with Red Holly Berries and 


Facil-Fab’’ POINSETTIA PLANT 
Pecutiful potted plant made of Red ‘’Facil-Fab”’ 
Snaettias with Green ‘’Facil-Fab’’ Holly Leaves. 
ze: 42 inches wide by 48 inches high, overall. 
Price: $7.50. 
Manufactured by David Hamberger, Inc. 
115 West 31st Street, New York City 


finest lustrous satin yarn backed 


* 
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Red ‘’Facil-Fab’’ Bow and Hanger. 
Sizes: Wreath—24 inches outside 
diameter. 
Hanger—36 inches long by 9 inches 
wide. 
Bow—18 inch spread. 
Price: $10.00 each. 
Manufactured by 

Decorative Plant Co., Inc. 

420 West 27th Street, New York City 


-f 
kt hed 


“Facil-Fab’’ VICTORY CANDLE UNIT No. 1344 


A patriotic and yet old-fashioned illuminated candle 
unit combining style and color. Made of all ‘’Facil- 
Fab” and wired for electrical lighting. Two Red can- 
dles with White tallow dripping, White Bow, Blue 
leaves and Silver Bells. 


Sizes: 36 inches high by 19 inches wide, with 9 inch 
circular wooden base. Price $10.00. 
Manufactured by Select Art Flower Co., Inc. 
119 West 25th Street, New York City 


to a beautiful 10 point white pliable tag board 





During the recent sixth annual window 


show in South Bend no person could have 


looked into the windows at Robertson's 
without having their part in the war brought 
vividly to their minds. “Help Win the War” 
was the theme of the show, and the first 
window of the patriotic group asked: 
“Button, Button, Who Hasn't Got the But 
ton?” An enlarged lapel covered with fabric 
supported red, white, and blue strips at the 
left which asked the all-important question. 
Four types of workers were shown doing 
their part as well as wearing their 10 per 
cent buttons. Cut-out letters across the win 
dow front spelled: “An Old Game that 
Everyone can Play to Help Win the 
War! 

The second display promoted: “Doubling 
St. Joseph County's Bond Quota in Septem- 
ber Will Help Win the War!” This pictured 
the “double” idea with twins dressed alike 
looking at a message painted on the side- 
walk on which they stood: “Continue to 
Walk These Sidewalks as Free People 
Double Your Investment in Victory in Sep 
tember.” The idea behind this drive was to 
give out paper scrip called “Victory Bucks” 
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Robertson’s Says: “Help Win!” 


By FRANK G. BINGHAM 
Robertson Brothers, South Bend 


which were used as money at a “Country 
Store and Night Auction” on October 2. 

everyone in the county who purchased a 
war bond was given “Victory Bucks” in like 
amount to be used as money. Blow-ups of 
the two places and the time and place filled 
in the ends of the display. The twenty-four- 
sheet poster made famous by the Victory 
Display Committee from coast to coast un- 
furled itself again on the background. 

The third display, a very timely one due 
to the nation-wide scrap metal campaign 
now in progress, created much comment. 
The boy and girl, always a human interest 
element in any window, now had become a 
vital link in this all-important scrap collec- 
tion campaign. The tank in action was 
taken from a twenty-four-sheet poster now 
on many of the country’s billboards; the 
Gulf Oil Company generously donated it to 
me for this window. Blow-ups on the floor 
at each side told what various household 
items would make in the way ot weapons to 
win the war. The center card read: “Here's 
How to Turn Your Scrap Metal into a 
Fighting Tank,” and gave the instructions 
below. South Benders heartily agreed with 
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Mary and Joe that “Scrap Metal Will H 
Win the War!” 

The last display was somewhat of a ret 
engagement, in part, because the backgrou 
and the railroad tracks were used in a tray 


promoting the New York Worl 
1939. The caption, the father 


his thoughts were taken from an advertis 


the Stewart Warner Company 


the Saturday Evening Post and later repr 
duced in many ways. These words impress: 
that I saved the page which lat 
resulted in this display. My assistant, \W\ 
Neutzman, sketched the over-siz 


pastel on brown seamless pape 


The facial expression was excellently dom 
combination with the thoughts ex 
pressed created a most silent, deadly serious 
atmosphere in the crowds before the glass 
as they stood motionless, reading every word 
of the long message (especially long for om 
work, where three seconds is the average) 
Lumps came to many throats as the thoughts 
father sank deep into hearts that 
have given a full share of fighting men fron 


which is humming night and day 


with war production. The father says: “So 
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long, Son,” and later with his pipe for ) 


company silently thinks these thoughts : 

“He'll be in uniform tomorrow. And God 
knows where six months from now. But | 
was proud to see him go. 

“Of course I had a lump in my throat. | 
euess Larry did, too. But he had a look in 
his eve that was good to see. That look in 
his eyes will keep America free. 

“lve seen that look before—in the eyes of 
my buddies, twenty-four vears ago. They 
knew what they were fighting for, just as 
Larry does. And you know what a job they 
did. 

“If you heard some of them asking re- 
cently why we went to France, they didn't 
mean what you thought. It wasn't that we 
lacked a cause. But that we went soft in 
the hearts and heads afterwards, and let the 
peace we'd won dribble through our fingers. 

“So Larry and ten million like him have to 
start from scratch and do the whole job 
over again. ... Or live from now on like 
the people of China and Singapore and 
Manila are living now. 

“Maybe Larry won't come back. I realize 
that. But Larry would rather die a tree 
man than live a slave. He's better off with 
something worth dying tor than with nothing 
worth living for. 

“So he’s gone. Last thing he said was, 
‘Keep those shells coming, Dad. You make 
‘em. [ll shoot ‘em!’ 

“Well—there hasn't been a machine busier 
in the factory than mine since this started. 
But I can squeeze through a few more shells 
an hour now—for Larry. 

“And I can do more than that. I can 
see that no one who's making things for 
Larry and the rest of our boys will run 
short of material—or power—or shipping 
space—because of me. 

“IT can take care of the things we have 
our car... our refrigerator and washing 
machine ... our house... our garden tools. 
No neglect of mine will use up vital mate- 
rials. 

“Yes, 10 per cent of my pay check is put 
into war bonds for me by my employer. It 
will come in handy ten vears from now. 





| 


“The way things are, some of us can't do | 


more than that. But no one who calls him- 
self a good American can do less!" 


Detroit Club 
Inducts Officers 

The first regular meeting of the season 
was held by the Detroit Display Club on 
the night of September 15 at the Hotel 
Statler. The induction of incoming officers 
was the highlight of the evening. This was 
followed by a talk by Otto A. Knobe, Crow- 
ley, Milner Company, who presented the 
proposed plan of the local Victory Display 
Committee for autumn activities. An open 
forum was held on this subject, after which 
President John C. Nichols, The Ernst Kern 
Company, appointed Walter H. Grover and 
thn A. Sills as special assistants to George 
Heidt, Detroit VDC chairman. 

H. W. Weaver, F. G. Clayton Company, 
Was appointed secretary of the club. 


The local group, according to Treasurer 
Ralph D. Johnson, J. L. Hudson Company, 
cooperated with numerous Marine Corps dis- 
plays in connection with the premiere show- 
ing of “Wake Island,” for which the only 
admission was the purchase of a War Bond. 
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New COROBUFF 


The Most Complete Line of Corrugated Display Materials Available 


X-5| 
FLAG and WREATH 


SIX—341/q in. x 48 in.— 
PANELS TO ROLL. 5 COLORS. 
$3.25 PER ROLL. 





LARGE FLAG PANEL—D 58 SHIELD and STARS—D 56 
“Old Glory” in full color on sky blue In rolls 20 ft. x 48 in. Six 24 in. 
background. Flag is 34 in. x 48 in. shields bordered top and bottom with 
on panel 48 in. x 681% in. Two panels red and blue stripes and white stars 
to carton. Background white. 

$3.25 Per Carton $3.25 Per Roll 








HOLLY, STRIPES & STARS—X 23 SANTA CLAUS ENSEMBLE—xX 50 


In rolls 20 ft. x 48 in. Red, white Four die-cut Santa Claus heads, 32 
and blue stars and stripes, with red in. high, 24 in. wide, in tull color 
and green holly garlands running the with 50 fit. of 3 in. wide holly border. 
length of the design. Complete in individual carton. 

$3.25 Per Roll $3.25 Per Carton 

















Many Other Designs—Write for NEW Free Catalog 


WINDOW ADVERTISING INC. 175 FIFTH AVE. N.Y.C. 





FBS: 0A LLB LILLE ALES BEB SE LLL DELLE ACE BES 
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War-Time Display In 


By R. W. SPENCER 
Kendal Milne & Co., Manchester, England 
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England 


The war is having its effect on displa 
and I suspect that in America there ar 
many changes being made, just as there at 
with us in England. But war or no wa 
display goes on; above all, we are still kee; 
ing our end up, and looking forward to tl 
piping days of peace. 

It may be interesting to American displa 
men to see how we at Kendal Milne’s ar 
dealing with main events as they happe: 
from time to time. Of course lighting r 
strictions caused by the black-out are om 
ot the biggest hindrances to us, but. the 
contrast has helped us with the cheerfulnes 
of our interiors; interior display is playin; 
a constantly more important part in met 
chandising in this country. 

The photographs and this article conv: 
an idea of how we are handling the various 
happenings brought about by the war. For 
a starting point I shall take Christmas, 1941, 
because it would take pages and pages to 
give a resume from the commencement ot 
hostilities. During the holiday season last 
year merchandise was at a premium and the 
choice of toys was not great; nevertheless 
we felt that whatever happened, Christmas 
for the kiddies must be the same. 

The lack of merchandise was overcome 
by the decorative scheme shown in the lowe: 
photograph on this page; it more than de 
lighted the children as well as the grown 
ups. The trees were made of plaster, thus 
avoiding wastage of wood. The castle effect 
was an old prop saved trom the previous 
vear. The branches of the trees were made 
from pastel ostrich feathers, which were not 
rationed. 

The grass effect used as a center piece 
on the ground was created from some old 
tufted cotton material which had done serv 
ice as a window base. It was dry-cleaned 
and dyed to a pastel green, then brushed in 
contrasting ways to give the appearance ot! 
a newly cut lawn. The small white pebbles 
around the base of the tree trunks wert 
marble chippings such as are used as grave 
ornamentations in this country. In_ fact, 
one only sees these in cemeteries in peace 
time. However, I don’t think our publi 
recognized their source of origin. 

I might add that in this Christmas garden 
fantasy, cages of live budgerigars were sus 
pended from the trees. As you can imagine 
whenever there was any music from gramo 
phone recordings or anything of that nature 


—The six photographs with this article show 
the variety of events being given display 
prominence by Kendal Milne. First, a topical 
window display for men's suits. The art work 
is done in sepia and shows the Manchester 
docks. Note the wire braces on the glass as 
a protection in bomb blast. . . . Center, an 
aviator, soldier and a sailor read Lincoln's 
Gettysburg address at the exhibition for “Bun- 
dles For Britain’ which ran under the title: 
"Thank You, America.’ . . . Below, Christmas 
decorations used by Kendal Milne last year— 
avoiding anything needed for the war effort— 
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Stix, Baer & Fuller 


3i. Sous Baily @iob« Democrat, WWirdacsday Beorning, September 30, 19.42. 














Dreaming Ahead for 
19,/23 New St. Louisans 


Oe cmmee w 


re tml Whar will life be like for thar- siccabtenhiog brigade of 1942 
babies whea angeter half- ~<entuty rolls by? What will they wear, 
what will theie ‘homes be like add how will they travel when 
they; in turn, are celebrating theig “fiftieth... We asked a number 
“of the nation’s, leading magazines to give us their “dreams” of thy 
future, and thesé have been artfully creited into paper sculptures 
by the : pfninent artist, Ogi Mochi. :. Then, of course, we couldn't 
J help harking, back to the “day when we came on the scene. 
” Ms. Mochi has, also used his talents to portray amusing memories 
of the nineties that will delight you... These “dreams” of the 
past and future are part of the Fiftieth Anniversary “joecn sop 
/ window display that surrounds our store on Washington 
Avenue, Sixth Street and Seventh Street. You'll also see 
furnishings from the Old Campbell Home, highlight fashions 
in women's apparel since 1892 and other 









” exhibits that stir your recollections of the past. 
Hix, Baer Cy Fuller's 
30. ANNIVERSARY SALE 


—stlarls Thursday, Ccloler 1st 


don’t mina the 
29 exciting 
Gelden Anniversary 
windew exhibits! 





Ot, 71h, Woshengton Avenves 
CE xpeciotty beowtrhd af Naght') 






















DISPLAY ON THE ASSET’ SIDE 


LET MR. UGO MOCHI AND STAFF PLAN YOUR NEXT PROMOTION 
PAPER SCULPTURE WAY 
WRITE 


MARQUARDT & CO.,: 


DISPLAY PAPER DIVISION 
SPRING STREET 1) 2, £@) 5). Ga Ba & 
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—The ‘Battle of the Oslofjord" is the title of 
this corner of the Norway exhibition at Kenda! 
Milne's. . . . Center, also from the Norway 
show, a room to represent a Norwegian home. 
The walls were covered to represent a log 
cabin, and a fireplace was erected as seen. 
. . - Below, demonstrating artificial fertilizers 
and plant protection methods in connection 
with the "Grow More Food" exhibition— 


these little fellows chirped merrily 
joined in the fun with great gusto. 

After Christmas, the Toy Fair was turn 
over to a series of exhibitions of nation 
importance; these are still taking place. T! 
first was a Czecho-Slovakian exhibition, pr: 
sented by Czecho-Slovak soldiers and aii 
men, showing pictorial records of the coum 
try’s life and its people. General Serg: 
Ingr, minister of national defense for 
Czecho-Slovakia, opened the exhibition and 
I was privileged to provide a guard of hono: 
from my own company of Home Guards 
with myself in charge as their company 
commander. The men were very highly 
complimented on their smartness by General 
Iner. 

This was followed by an exhibition whic! 
we called “Thank You, America.” The idea 
behind it was to show the people of Man 
chester and the surrounding districts exam 
ples of some of the wonderful gifts whicl 
the “Bundles For Britain” organization had 
sent over to us during the blitz, and which 
they are still sending us. It was opened 
by the Countess Beatty, who is herself an 
American lady. We were delighted to hav 
down from London Captain Austin of the 
U. S. Navy and Major Gates of the U.S 
Army to be present at the official opening 
ceremony. 

I tried to create an American atmosphere 
in the decor of this exhibition by using old 
Georgian frames surrounding shadow-boxes 
where the merchandise was displayed. | 
think this was successful, as Captain Austin 
said to me: “Gee, I feel as if I were home.” 
The Women's Voluntary Service here in 
England are in charge of the distribution ot 
these wonderful gifts to the people who need 
them most, and they were in = attendanc: 
during the whole of the exhibit, answering 
questions put to them by a very appreciative 
public. A visitors’ book containing som 
thousands of names, with comments in ap 
preciation of the very kind help given bs 
the U. S. A., has, I believe, already been 
sent to the “Bundles For Britain” headquat 
ters in America. The center illustration on 
page 22 shows a view of the exterior treat 
ment of the entrance to the exhibition. 

Our next effort was a “Grow More Food 
show. You have probably heard of ou 
“Dig For Victory” slogan, and this was 
Kendal Milne’s effort to further that caus¢ 
We had demonstrators from the Ministry o! 
Food showing how to bottle and preserv: 
iruits, and experts from the Domestic Poul 
try and Rabbit Keeping associations to giv 
advice and help, as well as exhibits of Ive 
rabbits and fowl. Bee keeping and pig keep 
ing were also covered, and we showed sound 
films each day on various phases of hus 
bandry. One of our favorite broadcaster: 
Freddy Grisewood, opened the exhibitio! 
he having been in charge of many acres 
farming land and the growing of vegetables 

[Continued on page 44] 
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Additions And Changes 
In VDC Chairmen 


Leslie Janes, national chairman of the 
Victory Display Committee, has announced 
the following additions among local VDC 
‘hairmen since September 1. Arkansas: 
William S. Norman, Froug’s, Inc., Pine 
Bluff. California: I. Sparrow, 619 Central 


avenue, Visalia. Illinois: Carl Schlecht, 
Lord’s, Evanston: L. W. Walton, The New 
York Store, Moline. Indiana: Sidney E. 


Ort, Ort & Son, Churubusco; W. T. Davis, 
Wm. H. Turner Company, Inc., Kokomo; 
Paul D. Rinehart, Wissel’s, Huntington; 
Charles Brawner, Reisz Furniture Company, 
New Albany; Bill Heldt, Adam A. Heldt & 
Son, Princeton. 

Iowa: Jane Kerr, Sullivan & Auwerda, 
Keokuk. Massachusetts: Harry Bloom, C. 
lr. Sherer Company, Inc., Worcester. New 
Jersey: Samuel Wexler, Wexler Department 
Store, Passaic. New York: George L. 
Fisher, James Florists, Hornell. Ohio: Paul 
C. Cline, Cline’s Department Store, Blan- 
chester. Tennessee: A. M. Anderson, Golden 
Rule, Crossville; Isadore Shapiro, Shapiro's 
Department Store, Watertown. Virginia: 
Nathan Popper, Nachman's Department 
Store, Newport News. Wisconsin: Karl 
Rockstroh, Wisconsin Public Service Cor- 
poration, De Pere; L. Wischmann, Block 
Brothers, Kenosha. 

In Colorado Springs, Orville Sayles, 
Colorado Clothing Company, has replaced 
Ray Harry, Kautman’s, who ts now in the 
army. Melvin V. Gardner, O. T. Johnson 
Dry Goods Company, Galesburg, IIL, has 
replaced A. Kagey, resigned, of the same 
company. L. J. Griswold, Ben Franklin 
Store, Monticello, Ind., is now local VDC 
chairman in place of I. J. Burdt, resigned, 
of The Goodman Company. In Gulfport, 
Miss., J. P. Campbell, Sears, Roebuck & 
Co., has resigned and has been replaced by 
Belmont C. Howell, of the same firm. 

Dana ©O'Clare, Lord & Taylor, is) now 
VDC chairman tor New York City, replac- 
ing Irving Eldredge, resigned, of R. H. 
Macy & Co. Edward Young, F. W. Wool- 
worth Company, Utica, has taken over for 
C. Ellis Barker, J. B. Wells & Sons, who 
has resigned his VDC post. In the same 
way, Richard Sundeen, Weatherwax’s, Sioux 
Falls, S. D., replaces Robert R. Rowe, 
Fantle Brothers. Milton C. Fuerst, Mont- 
gomery Ward & Co., Appleton, Wis., has 
taken over tor Norman Belling, Pettibone- 
Peabody Company, whose resignation was 
made necessary by illness. 


Air Corps Service 
For Bert Zahn 

\n aviator during the first World War, 
Bert Zahn has been accepted for call by the 
U.S. Air Corps. For several vears Zahn 
has been sales manager for the graphic arts 
division of the Sherwin-Williams Company, 
Cleveland, and is well known in the display 


fhe Id. 


Conducts Course 
In Display 

Robert Schoen, head of The Prop Shop, 
New York City, is conducting a course in 
Window display at the Laboratory Institute 
ot Merchandising, of the same city 
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Dramatic, Eye-Catching 
CHRISTMAS DISPLAYS 


and Decorations that are distinctive 


. attention-compelling. 


A new series of Holiday Displays 


artistic 


These Displays possess a gaiety and originality 


that truly capture the spirit of Christmas. 
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The Newest 


No. FF-604 


Makes a complete decorative unit 


Call it luck cr call it foresight. 


topsy-turvy year of 1942. 


TO MAKE IMMEDIATE DELIVERIES.” 


And we mean it! 


the last few days. 








FACIL FAB BELL UNIT 
A beautiful bell with heavy plush satin cords and red Facil Fab holly leaves. 
Overall size about 72 in. 


GARRISON-WAGNER CAN GIVE YOU IMMEDIATE SERVICE NOW 


The fact remains that we made commitments as long as 
two years ago in erder to serve OUR customers with the displays they'll need in this 
And today, when many are sending regrets because of major 
material shortages, we say: “NEVER IN OUR HISTORY HAVE WE BEEN BETTER ABLE 


We have three big warehouses crammed to the eaves with the makings 
of any display piece you desire—no matter how simple nor how elaborate! 


WE URGE YOU TO ORDER NOW ... TODAY 


Even our staff—the nation’s largest—can’t fill ALL the orders if everyone waits until 
And freight, truck and express priorities are coming, and MORE TIME 
MUST BE ALLOWED FOR TRANSPORTATION OF YOUR ORDERS. 


Also, many items now in our stocks are not replaceable and when merchandise on hand 
is sold out there will be no more for the duration. 


We're not making these statements to scare you. 
can’t change them. You wouldn't want us to conceal them. 


All on Display in Our CHICAGO SHOWROOM 
At 326 W. Adams (Entire 3rd Floor) 


And Our HOME OFFICE SHOWROOM 
1627 Locust Street, St. Louis, Mo. 


It You Haven't Received Our New 1942 96-Page 
Christmas Catalog Write Today For a Free Copy! 


GARRISON-WAGNER COMPANY 


DISPLAY . . . DESIGNERS . . . MANUFACTURERS . . . IMPORTERS . . , DISTRIBUTORS 
1629 LOCUST STREET 


Decoratives 
Christmas 





$10.75 


long and 36 in. high. Each 


They are the facts as we see them. We 


ST. LOUIS. MO. 











Ultra-Violet Light 
Covered By New Book 
“Ultra-Violet Light 
is the title of a new 
and Jack DeMent. It 
mination of a series of studies in the fields 
of ultra-violet light and luminescence. Well 
written, the book discusses the use of “black 
light” in many fields, including criminology, 
medical sciences, military applications, dis- 


and Its Applications” 
book by H. C. Dake 
represents the cul- 


play and 


like. 


list only a small part of the book could be 


Obviously in covering such a varied 
devoted to display, but the authors do sug- 
gest several interesting display applications 
of ultra-violet light. The book is published 
by the Chemical Publishing Company, Brook- 


Ivn, at $3.25. 


the theatre, microscopy, and the 


Cooperation With VDC 
Asked By Ohio Executive 
Praising the efforts of the 
\ssociation of Display, George V. 
director, Ohio Retail 
has asked all Ohio stores to tie 
with the work of 


International 
Sheridan, 
executive Council of 
Merchants, 
in their display facilities 
the Victory Display Committee. 


Another Displayman 
Dons Uniform 

Cecil 
land's 


Rut- 
Fla., has re- 
enter the 
camouflage 


Bolton, display manager for 
Men's Orlando 
position in 


Store, 
signed his order to 


army. He will serve in the 


branch. Charles Jackson, his assistant, will 


fill the vacancy thus created. 
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Strict Lighting Control 
Is The Rule In Boston 

The following is quoted from a rece: 
order issued by the Boston Retail Trad 
Board. It applies to the area within a r; 
dius of 12 miles from the Boston City Hal 
“All lights used for illuminating outdo: 
signs, store windows or any display visib! 
from the outside shall be extinguished. Du: 
ing the period between one-half hour aft 
sunset and one-half hour before sunrise, a 
lights of every nature which are visib! 
from the sea, or which by themselves or wit 
illuminate the sky, shall be exti 
guished or regulated or shielded so tha 
such lights will not show the position 
outline of any ship at sea.” 























others 











Blackout Lamp Announced 
By Sylvania 

With the approval of the War Departme: 
engineer board, Sylvania Electric Product: 
Inc., Salem, Mass., is now manufacturing a 
blackout lamp designed to provide a quicl 
easy and economical method of supplyin; 
sufficient illumination for ease of movement 
during blackouts. At present this lamp is 
available only on a_ priority rating better 
than A-2. 

The approved lamp is a 14-watt bulb coate: 
black except for a l-inch aperture in_ the 
bulb end, emitting an orange-red light 


















Ehrmann Heads Display 













For Fishman's ; 
The appointment of Ernst W. Ehrmann as i 
display manager for Fishman’s, Elizabeth, ) 
N. J., and Brooks’, New Brunswick, has been il 
announced. For the past four years he had 
been in charge of display for Arnold Con- I 
stable’s shop in New Rochelle, N. Y. Prio W 
to that time he was for a number of years te 
in Paris, and Alexandria and Cairo, Egypt H 
SE SE ee Si 
McCreery Celebrates a 
Anniversary t 
Si 
Seventeen windows of James McCreers pe 
& Co., New York City, were devoted re th 
cently to a display presentation of the tet ar 
ritorial, industrial, cultural, political, mili 
tary and naval growth of our country during tw 















the 105 years the store has been in existence 
Five basic periods were represented, docu 


M 


mented by museum pieces, costumes, news 


papers of the times, and the like. George To 
Wells is display director. 

as ; cus 

Additional Duties lac 

For Longwell ser 

EK. D. Longwell, Jr., who has been dis she 

ne\ 


play manager of N. W. Pugh Company, Inc.. 









Roanoke, Va., has been placed in charge 0! _ 
the advertising department. He will cor ne 
tinue to direct display. - 
can 

. ° ° Win 
Installation Of Display Signs th 
Forbidden By Canada pov 






materials, Cat 
ada has placed a ban on new installation ot 


In order to conserve raw 





Stal 


Wi! 







electric advertising or display signs. 





on 











ePlease Mention DISPLAY WORLD a 
When Writing Advettisers di: 
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COMING UP! 


National Retail Grocers’ Week—Octo- 
ber 20-25. 

National Apple Week—October 24-31. 

Girl Scout Week—October 25-31. 

Better Parenthood Week—October 25- 
November 1. 

Navy Day—October 27. 

Hallowe’en—October 31. 

Book Week—November 1-7. 

American Art Week—November 2-8. 

Father-and-Son Week—November 9- 
45. 

American Education Week—November 
9-14. 

Armistice Day—November 11. 

Red Cross Week—November 11-30. 

Lincoln’s Gettysburg Address (1863)— 
November 19. 

Thanksgiving Day—November 26. 

National Prosperity Week—November 
30-December 5. 

National Bill of Rights Week—De- 
cember 8-15. 

International Golden Rule Week — 
December 13-20. 

Bill of Rights Day—December 15. 












Displayman Killed 
In Dieppe Raid 


Word has been received by Mrs. Alexan 
der (Don) Brown of the death of her hus- 


band in the recent assault on Dieppe. The 


information, received from the British War 
Ministry, added that Brown has been buried 
in England. 

Brown’s display career started with the 
Robert Simpson Company, Toronto, from 
which firm he went to McCurdy’s, Roches- 
ter, N. Y., as first assistant to Carl F. Skaer. 
He was with McCurdy’s for three years, re- 
signing in order to become display manager 
for Gladdings, Providence. He remained 
there for several years, finally taking a 
similar position with the J. N. Adam Com- 
pany, Buffalo, with which firm he was at 
the time of his enlistment in the Canadian 
army at the outbreak of the war. 

Brown is survived by the widow, Sue, and 
two small children. 


Montreal Reacts 
To Dim-Out Ruling 


lwo Montreal retail stores recently fo 
cused attention on display lighting—or its 
lack—as a result of the electric power con 
servation order which went into effect a 
short time ago. Robert Simpson, Ltd., took 
newspaper advertising space to show a pho- 
tograph of a darkened display window, and 


the explanation: “This is a total war and it 
takes a total war to teach us the things we 
can do without. The lights in our display 


windows and cases are out to contorm to 
the government's order to conserve electric 
power.” 

Jas. A. Ogilvy'’s, Ltd., however, has 
Started illuminating the company’s display 
windows with large kerosene lamps. So far 
on an experimental basis, the lamps are sus- 
pended from the center of the window ceil- 
ing. They have the approval of the Cana- 
Underwriters’ Association. 
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From kKvery Angle! 


HOES formed and displayed with Fairy Forms have unusual 











sales appeal when seen from every angle. Through perfect 





forming. every style line is emphasized and the real beauty built 








into shoe styles is strikingly accentuated. Plain Toe, Tu-Toe and 

















Twinkle Toe Fairy Forms are available in standard flesh tint and 














a wide variety of beautiful pearlescent effects that offer prae- 








tically unlimited color treatments. Write us for catalog. 














SHOE FORM CO. Ine. AUBURN, N. Y. 
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J.A.D. News... 


By ALBERT J. FRENCH <r 











The first quarter mile of this year’s Inter- 
national Association of Display under the 
pace set by President Ray Parks is making 
the turn; the field, represented by all direc- 
tors and officers, is sending the cinders fly- 
ing in a mad scramble to keep up. The 
membership juggernaut is gaining momen 
tum in all sections of the country. By the 
early returns thus far received from. the 
membership chairmen throughout the forty 
eight states and our good neighbors to the 
north and south, a healthy, widely diversi 
fied membership in the I. A. D. will result. 
C. H. Fadem, Cleveland, leads at the end 
of the first lap but the field is closing in 
at the turn. 


Of major interest to all members and 
potential members of the [. A. D. is” the 
change in the By-Laws in Article VII, See 
tion 3, whereby the right to vote is now 
extended to any member in good standing 
providing the member has on his or her 
person his or her membership card. Pre 
viously, the voting privilege was restricted 
to those members who were paid members 
for a period of six months prior to the date 
of the voting. This time limit in the past 
caused many new members” who joined 
within six months of the annual convention 
the loss of their voting privilege for that 


Vvear. 


\ll members and friends of the I. A. D. 
will be pleased to note that National Dis 
play week—which proved so successful a 
feature in the past—will become an annual 
part of the I. A. D. program of activities by 
the adoption of Article XV, Section 1, which 
reads: 

“National Display week shall become a 
part of our annual program of International 
\ssociation of Display activities, to be held 
the first week of April of each year, and 
the said National Display week shall be 
come a part of our Constitution and By 
Laws as of August 1, 1942.” 


1. A. D. activities are rapidly taking shape 
with the display contests developing into 
nation-wide proportions. Entries are com 
ing in to the I. A. D. headquarters for the 


monthly Victory window display contest 
which is being held for the duration. This 
Victory contest is open to all. The re 


quirements are only that a contestant send 
his Victory display photograph or photo 
eraphs to the I. A. D. headquarters—705 
Beech street, Manchester, N. H Photo 
graphs should be sent prepaid and all pho 
tographs become the property of the I. A. D 
and can not be returned. The winning pho 
tograph each month will grace the front 
cover of the I. A. D. News, and will carry 
the name of the display designer and = the 


name and address of the store. The coveted 
I. A. D. award will be mailed, each month, 
to the winning contestant. The name of the 
winner will be announced in this column. 
Kach month represents a new I, A. D. 
Victory display contest and presents a chal- 
lenge and opportunity to displaymen every- 
where. Originality and effectiveness ot 
treatment will guide the choice of the judges 
rather than elaborate and costly composi 


tions. 


For development in the near future is a 
program of I. A. D. educational bulletins for 
distribution to displaymen in all fields of 
display. These bulletins are to be developed 
and produced in collaboration with leading 
manufacturers of display material and rep 
resent a needed and wanted educational fea- 
ture, especially to those who have under 
taken the task of carrying on the work of 
individuals who are now an active part ot 
our country’s armed forces. 

These men and women have in most cases 
worked under the veterans of the display 
profession but now many of them are under 
taking tor the first time the problems that 
contront a display manager. They will wel- 
come a friendly word and will accept your 
suggestions with thanks when you regular 
members of the display profession extend 
your hand of welcome and help. To them 
an educational program in the form ot 
monthly bulletins will serve a long-wanted 
need, as group classes in display are difh 
cult through lack of transportation facilities 
during these times of gas rationing and 
crowded train and bus accommodations. 

This series of educational articles is being 
prepared by our educational and publicity 
chairmen for release as a service for I. A. D. 
members, who will find these constructive 
articles the solution of many perplexing 
problems of display. They are the findings 
of a large staff of competent persons who 
are among the leaders in the display field. 
The phases covered range trom the basic 
subject, “color,” to the most recent develop- 
ment, “dual projection.” 


Last month in this column we mentioned 
the nation-wide publicity program directed 
to the 2,000 Chambers of Commerce through- 
out the forty-eight states. At this early date 
inquiries and interesting replies are being 
received at the I. A. D. headquarters here 
in Manchester. Interesting as it may seem 
to you members of the display field, there 
are many Chambers of Commerce that up 
to now have been unaware of the position 
the display profession holds, not only in the 
minds of all retailing and manufacturing 
interests, but also the recognition now given 
to display by our government and its vari- 


ous agencies. 


Managing Director 
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The change from window trimmer to th: 
ot display director has brought with it f; 
more than just a change in name. The s 
ence of productive display has reached 1 
heights and the future holds many poss 
bilities not yet attained. Undoubtedly th: 
contacts made with the various Chambers «1 
Commerce will aid greatly in the communi 
ties’ recognition of the displaymen and 
women who are serving their areas, and i 
the future will contribute to a better unde: 
standing of what display is accomplishing 
for the truer appreciation of the products 
and services it represents. 

So many of our display members are ac 
tively engaged in war service today that | 
wonder 1f we are giving them the recogni 
tion they truly deserve—and also if we as 
I. A. D. members are just forgetting to 
write to those men away in service. Many 
of these men would like to keep in contact 
with what is going on in the display field 
while they are away, and particularly would 
they like to hear from friends and other 
displaymen they “knew when.” A. letter 
from Private Michael J. Wood, Co. “D,” 58 
Bri., Camp Wolters, Texas, is but typical ot 
their sentiments. To quote a portion of his 
letter: 

“If it is at all possible, some mention ot 
my whereabouts in the I. A. D. News would 
be appreciated so that the various friends 
I have in display could write me if they so 
desired.” 

Private Wood was formerly display man 
ager of Purcell’s, Jacksonville, Fla. He 
represents hundreds of like cases—men loyal 
to display and lonesome for their friends 
and contacts. 


Hiding your light under a bushel is not 
a virtue when it comes to display club news 
of activities and programs. Even if you 
club secretaries don't think the displaymen 
elsewhere than in your city or communit) 


are interested in what is going on among 
your group of members—the facts are that 
they are always glad to read about what 1s 
going on among, and with, your club mem 
bers. Take the cover off the fountain pen, 
or slip some paper in the typewriter, and 
get some lines of local news off to I. A. D 
headquarters while the facts are fresh in 
your mind; or perhaps clipping the news 
items in your local paper will be easier. In 
any event, please don't keep your club ac 


We'd all like to know 


Tih 


tivities to yourselves. 
you and the other members of your ¢ 
better. 


Just the other day our I. A. D. directo! 
from the second district, Lothar F. Dittmar, 
met in New Haven with leading display 


managers representing firms from_ eight 
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VELOURSHEEN 
CHRISTMAS 
VALANCE 


Red Veloursheen 
(board weight) back 
ground with Holly 
leaves and_= stars in 
white and green ber 
ries. . Roll 1314” wide 


x 12’ long. $3.50 ea 


* 
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BOARD WEIGHT 
AVAILABLE IN 


BEAUTIFUL 





An Exciting Display Medium! 


ELOURSHEEN 


DRAPING WEIGHT 
XMAS COLORS 


Rich lustrous material, soft, pliable and strong, with a high velour pile 
surface. Try Veloursheen in your Xmas display program. You will like the 
rich, full folds achieved by draping, and its stretch in tacking over surfaces. 
DRAPING WEIGHT Veloursheen makes ideal case lining for jewelry. 


cosmetic and gift merchandise, and can be used for Wall Banners, Plaques 


and covering for displayers, or coverings for wood frames. 


BOARD 


WEIGHT Velour Board is ideal for ribbons, scrolls, panels and signs and 
can be converted into many three dimensional effects. 


BOARD WEIGHT and DRAPING 


WEIGHT available in Xmas Red. 


National Blue, Emerald Green, Champagne, White, Cameo Pink, Bud 


Green and Jewel Blue. 


Roll Size 40” wide x 25° long. 


Price Per Roll 


Board Weight $7.95, Draping Weight $5.95. 


WRITE FOR VELOURSHEEN COLOR CHART & XMAS DISPLAY CATALOGUE 


xe wk & NEW YORK 














295 Madison Ave. 








BULKLEY, DUNTON & CO. 


Display Papers Division 


CHICAGO 
2625 S. Wabash 








Connecticut 
believe to be the first state-wide display club. 


cities and organized what we 


It is to ke known as the Connecticut Display 
Club. The officers elected were: Kenneth 
Goodwin, Sage-Allen, Hartiord, president; 
I. A. D. Director Lothar F. Dittmar, D. M 
Read Company, Bridgeport, vice-president; 
Walter F. Shartenbere’s, New 
Haven, secretary-treasurer. 


Dwyer, 
Program plans 
call for meetings to be held in different 
Connecticut cities each month. 

Complete and interesting program plans are 
being developed that should make this new 
Connecticut Display Club a real factor for 
the benefit of display interests throughout 
the state. 


Closer relationship between manufacturers, 
distributors of display materials and the 
EA. DB recently formed another bond of 
friendship—this time by some 300 manufac- 
turers and distributors of display items plac 
ing in prominent locations in their display 
sales rooms colorful lL. A. D. posters in red, 
white, and blue. A supply ot applications 
are on hand for the convenience of their 
displaymen customers. 

Cheir share in partnership with the [. A. D. 
Shows a friendly feeling of cooperation that 
merits the confidence and = support of all 
members of the display profession. Such 
unity of purpose with the nation-wide mem 
bership campaign speaks well for close har 
mony and a tull representation of display 
members from all sections of the country 
When next year’s convention is held in 
( IcCago, 

The I. A. D. headquarters stands ready to 
War Bonds and Stamps by mail—a 10 











cent stamp to a $5,000 bond. May I pass on 
to the various display clubs that here is an 
opportunity for your clubs actually to sell 
and distribute the bonds and stamps we are 
all promoting through our efforts with the 
Victory Display 
communities. 


Committees in our own 
Make your local secretary the 
disbursing agent for such sales in collabora 
tion with his) store, local bank, or post 
office. 


The Christmas season will arrive on the 
heels of the fall season now underway and 
it is not too early to recommend that you 
make plans to submit your photograph en 
tries for the three divisional contests: 

1. The best window display of Christmas 
merchandise. 

2. The best Christmas interior display 

3. The best institutional Christmas dis 
play. 

Details will appear in this column in the 
next issue of DISPLAY WORLD. Make a 
note on your calendar to post your entries 

Speaking of contests—why not look over 
your recent Victory display photographs and 
send yours in for this month’s Victory dis 


play window? Contest now going on 


Annual South Bend Contest 
Draws Usual Throng 


South Bend’s sixth annual Window Show 
and tall opening, sponsored by the local dis 
play group and the Association of Com 
merce, was held the night of September 17 
and drew its customary thousands to inspect 


the displays on view. The windows were 














unveiled at the same moment as the feature 
attraction in a program which included a 
street parade, bands, and fireworks 

\ll awards were in the form of War Say 
ings Bonds. The sweepstakes prize of $100 
was won by Williams the Florist. In class 
one, for department stores and general met 
chandise, first prize of $25 was tied for by 
Frank G. Bingham, Robertson Brothers, and 
red Hartmann, J. C. Penney Company, with 


third place going to George Wyman & ¢ 


The contest for apparel, specialty and sho 
shops was won by the Frances Shop, tol 
Worth’s and Greene's, in_ that 


In the electrical and hardware divi 


lowed by 
order. 
sion the respective prizes were won. by 
Gaarnitz Furniture Company, Shidler Broth 
ers, and Ries Furniture Company. The men’s 
wear store contest was won by Max Adle1 
Company, followed by Gilbert's Men’s Out 
fitters, and Samuel Spiro & Co. The final 
Maid Bake Shop, 


Recreation Equipment Company, and Krauss 


awards went to Dainty 


Jewelry Store 

Judges were representatives otf the army 
navy, and marines, with two civilians com 
pleting the group 


Catalogue Issued 
By Coy, Disbrow 


Coy, Disbrow’s Display Division, 686 
Greenwich street, New York City, under the 
direction of Warren A. Gallagher, announces 
the release of a new Christmas catalogue 
three of the 


“No Seam” processed designs. 


firm's newest 
Many othe 
nteresting display items are included in the 


Featured are 


Lrochure. 
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Think this over 


Me By FRANK G. BINGHAM 





Daily thinning 


its ranks tor the wat 


the display protession is 


Replacements are¢ 


juickly made and in many cases the assist 


ant steps up, which is logical enough if he 


capable of that responsibility. 


cases have 


Several 


been called to my attention 


vhere the display manager, tearing his job 


uld not be waiting tor him atter the war, 
recommended to lus superior a person 
improve or even keep his 
that the 


person 


ows will not 


at pat He figures firm will 


on to this incapable and make 
until the war is won. 


robs that 


the best of it 

Many 
to build up wall be 
sighted, 


display have taken vears 


torn down in months by 
stupid thinking 


this neat selfish, 


thinks he is protecting will 
take the 


skilled displaymen 


very job he 


not be there It wall combined 
efforts of all remaimineg 
nd women in retailing to keep the display 
before the 
you ar drafted 
effort to fill 


possible 


from bogging down 


protession 
nd of this wat li being 
every 
best 
this 
insic 


rr enlisting, make your 


with the successol 
find Pell 


about the 


position 
ou can person everything 
ou can workings ot 
job betore 


Display 


yout 


vou leave. Turn over your Vic 


tors Committee job, too, and im 


press upon your successol the Mnportance 


and the responsibility of keeping the hom« 


display merchandising moving for 
You are fight for the 
most precious things (sod has given to man 


The seventh or hom 


Iront ot 


ward going out to 


kind. second, first, 


—Rochester Display Club members took a day off recently to enjoy their second annual picnic. 


iront are all important in this global war. 
\sk your successor to write to you and keep 
vou intormed of his progress. You may be 
able to help him by lettet turn his 
letters will bring happy moments to vou. If 


war will 


and in 
vou do this yvour reward atter the 


be far greater, your job intact, and the dis- 


play protession more advanced for yout 


future vears of labor in a land ot peace. 
lady gives this 
“When the air-raid warn 
Bible from the shelf 
third psalm. Then | 
Then I take a wee 
drap o whiskey to steady my nerves. Then 
I get in bed and pull up the covers. And 
then I tell Hitler to go to hell!” 


\n old 
a bombing 
take the 
twenty, 


Scotch recipe for 
taking 
ing sounds | 
end read the 


put up a wee bit prayer. 


nation-wide 
scrap what 
done and it every display department would 


The splendid response to the 


metal campaign shows can be 


clean house now. the 
still 


metal lie idle in stores 


scrap piles would be 


higher Thousands of tons of scrap 
irom coast to coast 

stands, drape stands, dress bases, ugly 
cesigned displayvers that were never meant 
anyway are just taking up 
stuff 


and 


for merchandise 
Junk the 
tomorrow, 


now! You'll never 
look at the extra 
have in your department 
Hitler is after your blood. Unele Sam is 
only asking tor a little of your metal. All 
those I. A. D. M. photo contest medals 


Space 
miss it 


space you will 
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down through the years would make a hugs 
pile, and how about those tarnished cups 
boys? Come on, George Wagner, Joe Vent 
Karl Kneis, and the rest of the big trophy 
winners; let's start tossing. Remember, ha] 
of the metal in every ship, every tank, ever 
gun is scrap! 

Congratulations, Nate Silverblatt, on you 
fiity vears’ existence. What, you say you 
name is Louis? Cut the kidding—or am 
seeing double? What Double « 
nothing? No, Nate never sold advertisin 
in DISPLAY WORLD that way. Twin 
and looking at their pictures in the Cincit 
nati Post on their recent birthday I see tha 
even the cigars they have in their moutl 
are the same length with the same amoun 
of ashes ready to drop off. To Nate’s thou 
sands of friends in the display field I give 
you this tip: he has an identical twin brothe 
and together they are 100 years old. Bot! 
High school, Cit 


is this? 


eraduated from Hughes 


cinnati, with averages one-tenth of 1 pe 
cent apart. Nate as you know is the mar 
DISPLAY WORLD; Silver 
Cincinnati. Congrat 
that again. 


ager ot Louis 
blatt manages Kline's, 
ulations, and you can say 


Wordisplays: Jimmie Sims, formerly oi 
(jerber’s, Memphis, is now 
talents for the U. S. Navy ... being a cham- 
pion bowler ought to come in handy when it 
Bo Jaimes, 


address 


displaying his 


comes to striking the Japs. 
Kerr's, Oklahoma City, has a new 
and a proud one—U. S. Marines. . . . Ras 
Beall, Herzfeld’s, Kansas City, is now a 
camouflage teacher in the U. S. Army. Our 
enemies will never find us with all these 
swell displaymen putting us over here when 
we really are over there. Robert Meder 
and William Russel, Wm. Taylor & Co., dis- 
play experts, are testing their talents for 
the army, too. ... Bud Marimon, the Higbee 
Company, also of Cleveland, has lost four of 
his men, all with five years or more experi- 
—Charles Neeley, Robert Donnelly, 
sarry and William Shock will add 
[Continued on page 38] 


ence 
James 


tae 


Here is the group during an interval between sports— 
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POINSETTIA & 










oe hdd ) 

\G 107” x 18 

- 

A Red and Green 

ce ) e ° 
Poinsettia edged 
with Silver Tinsel 


$10.75 Roll 


POINSETTIA 
SPOTS: 
20° x 26" ‘ 


Plain or Deckled 


$3.50 Doz. 


ANANANANE SANE 
ep 


Red Candle, gre 


CANDLE-LITE SPOTS 














en leaves decor 
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XMAS CANDLE-LITE 
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ited with Silver Tinsel, . $10.75 Roll 
Plain or Deckled $ 3.50 Doz 


"LATEST COY-DISBROW CO., INC. 


: K XMAS Display Division 
a 4G CATALOGUE 686-690 GREENWICH ST. NEW YORK, N. Y. 




















FLOCK 


will make your 


DISPLAYS 


lead the 


VICTORY PARADE 


There is no more effective surface finish 
for displays of every type than the vel- 
vety beauty of flock. Use flock for your 
VICTORY DISPLAYS and they will sur- 
pass in stopping power displays that do 
not employ this modern display finish. 
Strong REDS and BLUES are among the 
wide range of colors to meet VICTORY 
and HOLIDAY display requirements. 
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Be Sure To Use 


M-L FLOCK 


For Best Results 


MYERS-LIPMAN 


WOOL STOCK COMPANY 


Manufacturers Since 1875 


20-26 N. Moore St., New York City 
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The newest decorative fixture for dis- 
playing Christmas gifts. Santa Claus 
is a striking figure of Red ‘'Facil-Fab," 
trimmed with Snowflake tinsel and wear- 
ing black boots. The circle is covered 
with White ''Facil-Fab'’ and green tinsel 
holly leaves. The cone- 
shaped shadow-box is lined 
with Gold = ‘'Facil-Fab." 
Mounted on heavy wall- 
board with firm wooden 
base covered with Snow- 
flake tinsel. 






SMALL SANTA CLAUS 
No. 2800 
Size: 20 inches high by 14 
inches wide. Cone 
Shadow-box—8 inches 
diameter by 8 inches 


deep. 
Price: $3.75 each. 


LARGE SANTA CLAUS 


No. 2801 
S:ze: 40 inches high by 28 
inches’ wide. Cone 


Shadow-box—16 inches 
diameter by 12 inches 
deep. 

Frice: $7.95 each. 


See your local Display Supplier 
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“Eacil-Fab” SANTA CLAUS 


XMAS 


DESIGNS READY 
FOR IMMEDIATE 
DELIVERY 





FACIL FABRIC CORP., 302 Fifth Avenue, New York City 


(When in New York City visit our Showroom) 
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The Play World 








THEATRE 
\ny 
Fifth 


ing 


displayman who isn't subject to the 
ruling concern- 
enjoy “Sons O' 
Fun,” the with Ole Olsen 
and Chic Johnson where everything moves 
and moves violently. For example, in a 
western scene entitled “Hellzapoppin Night 
which takes place in 


Avenue Association's 


moving displays will 


“crazy musical,” 


\rizona,” 
a bar room, there is an innocuous and very 
familiar painting the 
battleship sailing along on a blue sea. <A 
bandit takes out a pistol to shoot and sud- 
cannon on the battleship begin to 
the ban- 


in Buckeye, 


hanging on wall—a 


denly the 
fire—there is a succession of shots, 
dit shooting back at the painted ship from 
which flames and smoke are pouring, and the 
later an ad- 


ship goes down. Two minutes 


miral appears, cocked hat and all. “I'm a 
very unhappy man,” he says sadly. 

“Why 7" he is asked. 

“Because an admiral always goes down 


the 

in the stage and he disappears. 

hundred gags that 
fun to 


sois has designed 


with his ship!” is retort as a pit opens 


This is just one of a 
Pene 


Pene du 


make Raoul du_ Bois’ 
look at. 


the scenery for this buffoonery with a lavish 


scenery 
Raoul 
hand. He is a scenic artist with a very fine 
color sense and the richness of the materials 
colors well 


unusual combination of are 


In a South American number, 


and 


worth seeing. 








for example, there is a terrace painted on 
the backdrop, with white and white 
table tops and curving iron chairs. Beyond 
this is another flat with a green lagoon and 
a green mountain, and protruding from the 


trees 


painted set is a row of umbrellas in striped 
The same cloth is repeated 
pavillions hang 


metallic cloth. 
where 


foreground 


in the 
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over the either side. A > colortf, 


ensemble dance number is based on a cocl 


stage on 





fight. On either side of the stage are hue 
wooden fences on which the chorus spread 
watch the fight. Behind them ar 
the same light colored pine, 

cutouts of the birds. The lig! 


out to 





cages, Ol 


which are 


















playing on the scene changes it from hot 
dusty vellow to weird greens and purple 
Perhaps the best idea tor display in th 
show is the frame, for the entire productior 
consists of two side columns and 
valance. These are cut out in harlequin pat 
terns, with half the diamonds painted blac! 
and the other half showing the curtain be 
hind them. The cut out portions are lighte 
froni im back so that the curtain of orang: 









which 
















blue, or green, as the case may be, has the 
rich effect of stained glass windows. Onc 
of the curtains is also designed in_ the 






harlequin pattern of silky black, bright yel 
low, blue, and orange. Another curtain 
shows the two conventional masques 01 
Comedy and Tragedy drawn in white on a 
blue curtain. The faces, both of which ar 
rather rakish and taintly resemble Olser 
and Johnson, are being pulled into place b) 
three small Harlequins drawn in black lines 
Six stalks of corn, two tomato plants, at 
air raid spotter, and a newly invente 
“Turbo Smoke Generator’—all on the 2-by 
terrace of an apartment in a New York sul 
urb—this may 
the content and set in “Vickie,” 
latest play about the war. “Vickie” is a pla) 
about life as it is lived Civilian 1 
fense, in all its varied manifestations, moves 
in on a three-room apartment. The apart 
ment as pictured on the stage of the Plyn 
outh theatre has been very nicely designe 
by Earnest Glover. It captures the spirit 
of the amusing, enterprising young peopl 
who live there. It has glass doors and glass 
looking the terrace. Thi 



















give you some idea of bot 
Broadway s 







when 












windows out on 

















—John Hovannes, in his "Racing Cyclists'’ now 
on exhibition by the Sculptors Guild, contrives 
to get a surprising effect of motion in his 
work. . . . Somewhat dwarfed by St. Patrick's 
in the background, the sculpture of Chaim 
Gross is ''In Memoriam of Capt. Colin Kelly.’ 
. . « Part of the novel set for "Vickie" is seen 
in the illustration at the left; Earnest Glover 
was the designer— 
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glass section of the room turns the corner. 
and is extended above the door, an architec- 
tural effect which would be pleasing in any 
home. Across the glass windows are shelves 
containing a decorative arrangement of 
plants and pottery. Around the glass section 
is a frame of pink and white flowered wall 
paper and the rest of the wall is cream. The 


furniture is a comfortable mixture of chintz 
aud maple. 


ON EXHIBITION 


“Sculpture for Freedom” is holding its 
fourth outdoor sculpture exhibition on the 
seventh floor terrace roof of the Rockefeller 
Center International building this month. 
\mid potted trees, tall buildings, and the 
exciting spires of St. Patrick's cathedral, the 
exhibitors are faced with a severe test to 
catch and hold attention. Some of them sue- 
ceed very well, notably the two who deal 
most directly with the war, Chaim Gross 
with his “In Memoriam of Captain Colin 
Kelly,” and Joseph Konsal with his “Every- 
thing for Victory.” An interesting work is 
that by John Hovannes, who tries to get 
real movement into sculpture by studying 
the effect of light on moving bodies, as well 
as the object with which they are in relation. 
His exhibition piece, 
shows four cyclists on a distorted track, who 


“Racing Cyclists,” 


do actually seem to be moving as you look 
at them. 
his bronze female figure, 


Hugo Robus has cut the head off 
allowing her to 
carry it in one hand, and has struck a 
branch of orange berries in her neck, and 
called the result “Vase.” 


DECOR WHILE DINING 


The reopening of Le Ruban Bleu, one of 
New York’s most sophisticated night spots, 
is marked by its new and charming decor 
designed by Anthony Mele. Le Ruban Bleu 
is above Theodore’s, a smart restaurant on 
50th street. The fact that it is on the second 
floor, coupled with the heavy blue draperies 
and the soft blue carpeting, lends an air of 
complete informality and intimacy to the 
place. The banquet which circles the room 
is striped with blue and white, and the 
haroque chairs and tables are blue, the only 
relief notes being a Victorian angel on a 
pedestal and the three orange light globes 
which glow to the left of the small stage 
where Maxine Sullivan sings each night. 


Advertiser's Display 
Appoints Doran 

\dvertiser’s Display & Exhibit Company, 
1408 Locust street, St. Louis, announces the 
appointment of John G. Doran as managing 
director. The firm is a display agency and 
manufacturing company; it has as a sub- 
sidiary the Grimm-Lambach Company, maker 
of display decoratives. Doran has been af- 
filiated with the Garrison-Wagner Company, 
St. Louis, for the past eight years in a mer- 
chandising and advertising capacity and has 
had wide experience in the display business. 


Gives Up Display 
For War Work 


M. A. Churchill, associated with Interstate 
Department Stores in a display capacity for 
the past eight years, has taken on a new 
\War-time position, now being connected with 
a heavy bomber experimental unit in Cali- 
fornia. 
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A close up of one of 


the 8 ft. letters that 


ON DIMMED-OUT BROADWAY- B] 25 


kees” — currently pack 
ing them in on Broad 


a sign that sparkles with borrowed light! way. Diesigness: Art. 


Big Flexglass letters give high 
visibility both night and day 


This sign on the front of New York's famous 
Astor Theatre glitters and sparkles at night— 
without the use of electricity! 

The explanation is, of course, that the design- 
ers, Artkraft-Strauss, have used the light-catch- 
ing ability of Flexglass with unusual skill. Big, 
eight foot letters fashioned from Lustrablu and 
Lustragold Flexglass make up the sign. 

Brilliant, colorful, by day, the sign is an eye- 
catcher at night—even on dimmed-out Broadway. 

New, unusual, the use of Flexglass for outdoor 
signs is but one of many. This versatile material 
can be cemented to any hard, smooth surface for 
permanent beauty, or can be used by the sheet 
as glamorous background for merchandise. 


UNITED 


STATES PLYWOOD GORP., 105 park avenue 


kratt-Strauss. 


What is Flexglass? Little rectangles of glass 
mounted on fabric—glass that bends concavely 
or convexly as your creative urge demands. 

Flexglass is smart, practical with dozens of 
uses for displays. Send for our Free Color Card 
and name of distributor nearest you—Now! 

Flexwood and Flexglass are manufactured and 
marketed jointly by The Mengel Company, Louis- 
ville, Ky., and United States Plywood Corp. 


Available Now... 


The Glass That Bends 





New York, \. Y. 








When planning your Fall and Christmas 
Decorations, Use Natural Greens; 


Smilax ....... ee ..case $4.50 
Magnolia Foliag2 ............ .case 4.50 
Long Needle Pines .... weve cue S58 
Laural Roping ......:.. iieos Qe” IS 
Scuthern Grey Moss......... 10 Ib. 1.50 


PREPARED FOLIAGES 
Your orders will have our persona! attention 
and prompt shipment. 


W:re or write 


Caldwell The Woodsman Co. 


EVERGREEN, ALABAMA 














FALL DISPLAYS 


A FEW MODELS STILL AVAILABLE 


While limited stocks 
last, you can still get 
FLEXOACTION turn- 
tables. Write today, to “~ 


MERKLE-KORFF GEAR CO. 


211 North Morgan Street Chicago, Ill. 
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Cards For The Men's Wear Shop 


Special consideration must be given to 


the window card of the specialty shop, par- 
ticularly those carrying men’s apparel in the 
better quality classification. For such shops, 


the window card might be considered the 
“life blood” of the establishment; when well 
done they help keep sales strong and vital, 
and when the reverse is true sales become 
anaemic, 

When a certain style of suit is shown, for 
example, emphasis must be given to every- 
thing displayed with the apparel right down 
to the in order to indicate to 
the potential customer the nature—even the 
“feel”"—of the garment shown. 

Notice the scrolled card. It was used with 
a soft flannel double-breasted suit; the card 
attempted to portray the “feel” of the long 


roll lapel 


manner in 


window card 


Prices were listed in a simple 


lieu of price tickets. This has 


been found by the writer to be much more 


effective than individual tickets. 

Sportswear is indicated by the white water 
color paper appliqued to a sheet of %4-inch 
This cork is extremely 


cork practical tot 


By VAL MIKESELL 
Dunlap's, Cincinnati 


such use because the paper can be removed 
later and replaced with a new message. You 
will note that plenty of blank space is shown, 
thus lending added importance to a_ short, 
simple sales message which can be read in 
five seconds. 

The for silk ties tries 
to convey an impression of the pattern and 
the flowing “feel” of the silk. This 
tend to feminine 
rather, it excites the 
imagination and strong 
enough to overcome the average shopper's 
reluctance to paying $5 for a tie. 

The silhouette sketch 
used with an institutional display. 


rather ornate card 


card 
touch, 
shopper's 


does not create a 
however ; 


creates a desire 


card with the Was 
The card 
itself lends dignity and character to the set- 
ting because it has a feeling of solidity, con- 
fidence, and character. The copy, although 
you may not agree with it, sets up a current 
of thought appealing to the reader's 


always a most potent factor in sell 


selt- 
esteem 
ing. This card proved very successful. 


In summing up, it 1s not the most ornate 


card, insofar as the men’s specialty shop 1s 


that produces the best res 
Rather it is the simple, dignified card 
plenty of white space as in a good ad 
tisement. The must be short an 
the point. A window card made in this m 
ner does five separate things, and does « 
equally well. It produces a 
thought trend, beautifies the window, kk 
dignity to the display, creates good will 
the firm, and does an excellent job of s 
gestive selling. 

The displayman or cardwriter in the men’ 
wear shop who wants to do a hundred pe 
cent job must give much thought to 
They must be planned to fit a p.: 
ticular display — particular merchandise — if 
they are to be iully effective. 


concerned, 
COpy 


one posits 


cards. 


Hamberger Inducted 
Into Army 

Reuben Hamberger, formerly a_ traveling 
representative of the firm of David Ham 
berger, 115 West 31st street, New York City, 
has been inducted into the army. 
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Chernoff Brothers 
Join The Marines 


Sam and Louis Chernoff, operators of | 
Shur-Nuff Display Materials, 600 First ave- | 


nue, North, Minneapolis, have enlisted in 
the United States Marine Corps. Sam has 
already been made an acting corporal after 


tive weeks’ service. He can be reached in | 


care of Plat. 740, U. S. Marine Corps, RD, 
San Diego. Louis will leave for duty about 
the first of December. 


Mrs. Louis Chernoff will operate the dis- | 
play firm for the duration, with the help of | 
Fred Waters, a display materials salesman | 


of long standing in the Northwest area. The 
Duluth office will be closed. 

Many Displaymen 

Visit New York 


Among out-of-town displaymen in New 


York City recently were the following: J. W. 


Campbell, Carson Pirie Scott & Co., Chi- | 
cago; Oscar Luke, J. L. Hudson Company, | 
Detroit; Stanley Thompson, Sibley, Lindsay | 


& Curr, Rochester; Roy Herndon, Wood- 


ward & Lothrop, Washington; Addison | 


Lewis, Miller & Rhoades, Richmond; Arthur 


W. Gray, Lansburgh & Brother, Washing- | 


ton; Carl Skaer, MecCurdy’s, Rochester; 


John Moss, Marshall Field & Co., Chicago; | 


M. Heidelberg, Gimbel Brothers, Philadel- 
phia, and W. Friend, Blauner’s, Philadel- 
phia. 


Val Mikesell Joins 
Dunlap's, Cincinnati 

For the past year and a half in charge of 
display for Squire’s Men’s Shop, Cincinnati, 
Val Mikesell has resigned in order to take 
a similar position with Dunlap’s, of the 
same city. He replaces Virgil Ochiltree, 
who has entered the army. 


Joins Display Staff 
Of Bloomingdale's 

Stephen Greene, graduate of the Univer- 
sity of lowa, Art Students League, and the 
National Academy of Design, and winner of 
the Gardiner-Colles award for 1941, recently 
joined the display staff at Bloomingdale's, 
New York City. Greene will be an ex- 
hibitor at the Wakefield) Galleries this 
vinter. 


Ralph Adler Reports 
On Mid-Western Trip 

Recently returned from an extensive mid- 
Western trip, Ralph Adler, of Jas. B. Wil- 
liams, Inc., New York City, reports display 
holding up unusually well in that section of 
the country. He was particularly impressed, 
however, with the numerous changes made 
in display staffs because of so many display- 
men entering the armed forces. 


Greco Wins Golf ines 
Of Chicago Club 


The Chicago Display Club has a new golf 


champion as a result of the tournament held 
recently at St. Andrew's Country Club. Fred 
\. Greco was victorious in the competition 
and was presented with a suitable trophy by 
John Pollari, president of the group. Mrs. 
lex Hutchison won first prize among the 
ladies. 
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11-8" AVE, - 
Bros. NEW YORK c/Ty 
mee Phone WA-8-8956 dag 
‘ ier iy LITHOGRAPHERS AND PRINTERS 


“From a Price Ticket to a Background” 




















prisplay gor Viet’ 


WITH 


VICTORY SWRNP SY 


A NEW CRESCENT’ CREATION! 


FOR 
BACKGROUNDS 
FLOOR MATS 
SHOW CASE TRIMS 
“DISPLAY FLAGS _.. IT’S THE MODERN 
**DISPLAY PANELS AND 
SIGN MOUNTS DISPLAYMAN’S NECESSITY 
VALANCES AND AWNINGS 
PICKET FENCE _. . KEEP A SUPPLY ON HAND 
DEPARTMENT AND 
ELEVATOR TRIMS AT ALL TIMES 


DISPLAY PLATFORMS 
PATRIOTIC BORDERS FOR THOSE “RUSH” PROMOTIONS. 


SEE YOUR CRESCENT DEALER TODAY. 


A Product of 


CHICAGO CARDBOARD COMPANY 


666 W. WASHINGTON BLVD. CHICAGO, ILLINOIS 
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—This is one way of using wall board 
bends to form a canopy on an aisle dis- 
play table. The decorative supports at 
the ends are cut from I-inch lumber in a 
design that conforms with the curve of the 
top. Some interesting color schemes can 
be worked out, such as a red canopy and 
black lattice supports— 






































—This is a smart aisle display fixture quite appro- 

priate for use during autumn. Use is made of 

knotty pine lumber, combined with decorative 

borders of cut-out wall board in "pie crust’ 

design. It is indicated here as a ‘Hat Bar," but 

the fixture can be used for any line of merchandise 
desired— 





























—lIn this unit the red and white striped awning 

has a blue valance studded with white stars. 

Victory "'V's'' are used as supports for the awning. 

This would make a good booth in which to show 

merchandise made of materials not needed in 

the war effort. Or the booth could be used for 
the sale of War Bonds and Stamps— 


—Here is a new type recessed displayer that fol- 
lows the vogue for using inclined decorations, plat- 
forms, and panels on the floor of the window. 
These inclined cutouts have a recessed display space 
in which to make a unit grouping of merchandise. 
They can be used on counters, on center shelvings, 
in cases, and in the window itself. An acorn and 
autumn leaf are shown in this treatment— 
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London Report 
On Display 


Our London correspondent writes: “A | 
roblem which is” giving rise to much | 


thought over here is that of lighting. Under 
the terms of a new Fuel Restriction act re- 
ently passed by the Board of Trade, all 


ighting for display purposes is banned; | 


vith the approach of winter, displaymen are 


vondering how the normal display will be | 


visible under these conditions. It is felt 
that it is the background which will solve 


he problem by reducing the depth of the | 


vindow to a minimum, and using bright 
olors. It 1s thought, also, that the display- 
nan must now rely more on brush and color, 
developing the purely artistic side of his 
craft and so compensating for the lack of 
scope in other directions. 

“It seems more than ever necessary tor 
the English displayman to create a welcome 
atmosphere inside the store, thus helping to 
offset the slight shortcomings of his exterior 
lisplavs which are resultant upon the pres- 
ent situation. 

“London's store displays are fighting hard 
to preserve an atmosphere of gavety, but the 
early autumn season in Oxford street this 
ear is not the blaze of tints that we nor 
mally came to expect. The reasons for these 
shortcomings are as numerous as they are 
unavoidable. Principal among them are un- 
doubtedly statf shortages, and limitation of 
supply in the goods available tor display 
purposes. During the course of the past 
month, many displaymen have intormed us 


that with the limited supplies at their dis- | 
posal they have an intensely difficult job | 


to create attractive displays. 

“It has been suggested here that due to 
the present shortage of display materials an 
‘exchange’ pool might profitably be oper- 
ated by many manutacturers. 

“Selfridge’s has been meeting the show 
card shortage in a very novel and attractive 
manner. The display department is using 
squares of plate glass held upright by a 
hase and a clamp at one corner. On this 
the lettering is written and, when desired, 
the glass is simply washed and a new mes 
sage inscribed. Two color effects are ob- 
tained by lettering on the front in one color, 
and painting the back of the glass in another 
color of pleasing contrast. The effect is very 
striking and there seems to be a very great 
treedom in this form of treatment.” 


Christmas Panels 
Produced By Levine 


\ number of special panels tor general 
display use tor the Christmas holiday period 
are being produced by Levine Brothers, 111 
Kighth avenue, New York City. The panels 
vere designed as a result of studying for 
several vears the needs of the field, it. is 
said. Literature is available on request. 


Trenton Display Service 
ls Established 

Word is received from Lee Murad that he 
as established the Trenton Display Serv- 


e, South Broad and Front streets, Trenton, | 


\. J.. and is now handling a complete line 
| display materials. Murad was previously 
connected with Milgrim’s and = Ohrbach’s, 
New York City. 
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X242—YANKEE BOYS CHRISTMAS UNIT 
SIZE: 48 IN. HIGH, 70 IN. WIDE 


WHITE DOUBLE FACED CORRUGATED BOARD PROCESSED GREEN, RED, 
BROWN, DEEP BLUE, LT. BLUE AND BLACK. THIS UNIQUE CHRISTMAS UNIT 
WITH ITS PATRIOTIC APPEAL AND ALL OTHER REYBURN'S CHRISTMAS DIS- 
PLAY MATERIALS SHOULD BE ORDERED NOW TO INSURE EARLY DELIVERY. 


THE REYBURN MANUFACTURING CO., INC. 
NEW YORK ; PHILADELPHIA CHICAGO 











USE 


LAUREL ROPING 


FOR YOUR 


STORE and WINDOW 
HOLIDAY DECORATIONS 


HEAVY GRADE, MADE ON BINDER TWINE 


Suitable for Store or Street Decorations 


Per vard .08 
Freight , Order 
2-0 vards, per vard 071, f h 
tor or rom this 
Moto 500 vards, per vard .O7 


Express 061 ad 


1.600 yards or over, per vard 


For RED In Any Roping Add 3c Per Yard 


WREATHS Made of Laurel, Hemlock or Pine 
20c to 90c as to Size and Quantity 


We also manufacture Hemlock and Pine Roping. 
Prices about 30% higher than the Laurel Roping. 


CAROLINA FOLIAGE COMPANY 


MOUNT AIRY NORTH CAROLINA 
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Title Registered U.S. Patent Office 


Combined with 
MERCHANTS RECORD AND SHOW WINDOW 
Issued on the Fifteenth of Every aNelahial by 
THE DISPLAY PUBLISHING COMPANY 
Cincinnati, Ohio c 


H. C. MENEFEE, President. 
NATHAN SILVERBLATT 
R. C. KASH, Editor 


. 
secretary 


OUR PLATFORM 

. The Promotion of Display. 

More Display Cooperation by Manufacturer 
and Merchant. 

. Advancement of the Display Service Business. 
Practical Service to the Display Profession 
and Industry. 

. Greater Appreciation of Display's Power in 
Merchandising. 
Absolute Independence 
Columns. 


of Our Editorial 


No. 4 
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Further Comments 


On The V. D. C. 


To the Victory 
month came definite proot of the importance 


Display Committee this 
with which government departments view the 
potential value of the nation- 
wide display program. First, the Treasury 
department in its plans for the nation’s state 
matter of 


present and 


retail organization included as a 
course the Victory Display Committee heads 
in state and city areas as among the key- 
program's success. 
Information 
headquarters place 


men necessary for the 
Next, the Office of War 
asked that the V. D. ¢ 
on the O. W. I. a representative of 
the V. D. C. to coordinate the efforts of the 
O. W. L. with the retail activities of the 
V. D. C. and so help tap the full power of 
in assisting all 
vital 


has 


payroll 


war agencies in the 
information. 


display 
dissemination of 

Kach of these steps is immensely gratify- 
ing to all persons interested in display, cur- 
They are a part of that 
recognition have felt was 
justified, and yet has been so slow in putting 


future 
which all of us 


rent and 


in its appearance. 

This, however, that the 
complete V. D. C. program is unqualifiedly 
It isn’t, by yet. 
But it can be. 


does not mean 


successful. any means, as 
In an editorial in the September issue, we 
that the V. D. C. has bogged down 
number of communities. That 
statement is still true. In cities the 
local displaymen have made little effort to 
put the program across, or for a variety of 
reasons they have not been able 
Usually the trouble has been in finding men 
who realized that a considerable amount of 
work would be necessary, and who were 
willing to give that amount of work for 
their country and their profession. 

The Victory Display Committee is funda- 


said 
badly in a 
some 


to do so. 


DISPLAY WORLD 


All departments of the gov- 
have signified 
leaders have 


mentally right. 
ernment so far approached 
their need for it. V. D. C. 
served notice that the program is going to be 
continued, with the help of displaymen or 
without. It is too valuable to be dropped 
because some in the profession which should 
logically promote it are not doing so. 

So this is about what can be expected to 
happen: 

In those communities where 
are not successfully carrying out the plan, 
it will be taken out of their hands and given 
to others who can and will put it across. It 
is up to these displaymen whether or not 
they do the job and receive the resulting 
prestige and knowledge of a hard task well 
done—or whether, as so many times in the 
past, they see others in a different field tak- 
ing over the responsibility and getting the 
credit which could have been display’s in the 
If they are content to “let George 
themselves to 

receives the 


displaymen 


first place. 
do it,” then they have only 
blame when “George” justly 
glory. 

Multiply either of these two angles on a 
nation-wide scale, and it is not hard to see 
the opportunity display has—how easily dis- 
playmen can do this needed patriotic job, 
and how easily they can fail at it. 

ane VD) &. have laid out the 
program, but that is as far as they can go. 
is up to the local organization and 
Only 


success, for 


leaders 


The rest 
right on down to the worker himself. 
the actual workers can insure 
they are the foundation on which the whole 
structure rests. If the foundation is not 
sound, down topples everything. 
The V. D. C. has already 
must be through 
and 


accomplished 
carried 
needed 


much. It every- 


where, because it is needed 


badly. 


Full War Production Schedule 
For L. A. Darling 

The L.A: 
Mich., is now 
war production basis in the manufacture of 
and 


Darling Company, Bronson, 


operating on a 100 per cent 


a number of items for the army, navy 
air corps. The Midwest Foundry, a division 
of the Darling company, is likewise engaged 
all-out the plastics 

the latter soon to be on a twenty- 


in the schedule, as is 
division 
four-hour, seven days a week program. 
While the company is putting its concen- 
trated efforts on war production, it is still 
display minded, according to Trowbridge 
Stanley, president. The research and design- 
ing departments are continuing to create dis- 
play ideas. A complete line of display equip- 
ment manufactured of non-strategic mate- 
rials will continue to be manufactured and 
is available at this time. 


"This Is America" Posters 
Express "Quiet" Patriotism 

A series of twenty-four posters published 
by The Ullman Company, 319 McKibben 
street, Brooklyn, approach the timely subject 
of patriotism from a new and different angle. 
The magnificent photographs illustrate the 
waterways, landscapes, national 
shrines, and monuments of America and are 
a complete departure from the usual patri- 
otic poster since their appeal is subtle and 


villages, 
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quiet. Each is headed “This is America . 
For This We Fight.” Full details can | 
obtained from the address given above. 





Cincinnati Club Plans 
Navy Day Participation 


A large attendance turned out for t! 
October meeting of the Greater Cincinna 
Display Club at the Netherland Plaza hot: 
the night of October 6. Andrew W. Matz« 
Rollman’s, presided in the absence of Pres 
dent Cogswell Cromwell, H. & S. Pog 
Company. The business of the meeting w: 
to make plans for display cooperation 
the promotion of Navy day on October 27. 

The meeting was addressed by Judg 
Elmer W. Hunsicker, chairman of the loc: 
Navy Day committee, who stressed the in 
portance of the proper display observan 
of the first Navy day of the current wai 
He was followed by Lieutenants Oehring 
Devany and Crawford, of the U. S. Navy 
who offered their full cooperation in supply 
ing posters, photographs, and other displa 
helps. Howard Williams, president, Co 
Operative Displays, Inc., was appointe: 
chairman of a committee to handle the a1 
rangements, and judging from the respons: 
of the club members present a very fine 
display presentation will help celebrate th 
event. 


THINK THIS OVER 
[Continued from page 30] 
plenty of fighting stuff to the 
Joe Mannasie, Joseph Horne Company, Pitts 
burgh, has shaken hands and bid farewell! 
to the following boys in his department: J 
B. Hanahan, who with Horne’s ten 
years; Tom Donovan, with a record of eight 
years, and the latest to leave, Tom Wayman 
Hughson now heads up 
Smith-Bridgeman Company 
Flint, Mich. Guy Gunkle, after 
Georgia Tech beat Notre Dame, left 
and headed for Lafayette, Ind., to work for 
Marche—of course, his workshop be 
ing three blocks away from his windows 
wasn't exactly lovely, either. 
Tomey, Evansville. likes the army very much 
Jim Kerr, Bon Marche, Grand Rapids 
couldn't camouflage his ability so they put 
him in that division. . John Tarpey 
De Jong’s, has purchased a tavern and res 
taurant to keep himself amused in his spare 
time. Evansville is the address in case you 
get hungry or thirsty. Gene Turner 
Zachry’s, Atlanta, listening to the radio dur 
ing the Notre Dame-Georgia Tech football 
game had the nerve to mail me a card col 
lect at the end of the third quarter telling 
me how great his “razzle-dazzle” stuff is 
from Georgia—the only alibi I have is that 
Notre Dame was overcome by that Georgia 
heat at South Bend—wait until the Irish be 
come a bit more Bearish with experienc 
and then watch the score board. ... Michi 
gan vs. Notre Dame will be the game of the 
year. Think This Over says: Michigan 7, 
Notre Dame 13. Now, I really am out on a 
limb. . .. Match this one: St. Joseph county 
Indiana, with South Bend as a hub, doubled 
its quota in war bonds for September—th« 
first county in the country to do such a feat 
What do you say, Atlanta? Isn't that play 
ing good war football ? 


army. 


Was 


five years 

display for 

seeing 
town 


Bon 


Russell 
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Marine Corps Display Weeks 
October 31-November 13 

Designating the weeks of October 31 to 
November 13 as Marine Corps display weeks 
throughout the country, Leslie S. Janes, 
national chairman, Victory Display Com- 
mittee, expresses the wish that this period 
be the “Greatest display weeks in history 
and a fitting tribute to the United States 
Marine Corps.” 

Basing his predictions on Marine Corps 
display week, August 8, when stores from 
coast to coast gave their best windows and 
material to a joint effort to give the Corps 
deserving prominence, Janes believes that 
an unprecedented number of windows will 
be given over to the “Leathernecks” for the 
fourteen-day period beginning October 31. 

On November 10, the Corps will mark its 
167th anniversary. With its colorful back- 
ground and successful present activities, the 
Corps offers a keen public interest that will 
popularize any display. The Corps and the 
Victory Display Committee are coordinating 
advance preparations so that exceptionally 
good material, in ample quantities, are 
available to all displaymen. 

Brigadier General Robert L. Denig, direc- 
tor, Division of Public Relations, USMC, in 
a recent letter to Janes indicated his pleas- 
ure with the cooperation given the Corps 
during the August week, thanked all dis- 
playmen who participated, and expressed 
hope that the anniversary window’ week 
would be even bigger and _ better. 


"Tre-Ettes" Introduced 
By Shoe Form Company 

“Tre-Ettes,” a new type form for display- 
ing men’s shoes, have been introduced by 
the Shoe Form Company, Auburn, N. Y., 
from which firm complete information is 
available. “Tre-Ettes” are complete units 
that fit into shoes quickly and easily, and 
stay in place. They are made in two lus- 
trous colors, mahogany and black. In the 
shoes, these forms have a solid, sturdy ap- 
pearance that gives the impression of heavy, 
rugged shoe trees. 


Roy Stewart In Army; 
Successor Is Named 


p Roy Stewart, connected for the past 
twenty years with Barker Brothers, Los 
Angeles, and for many years display director 
for the firm, entered the United States Army 
on October 6. 

During Stewart's leave of absence Robert 
Vogtman will serve as display director and 
Jack Lawson will act as his assistant. Both 
men have been long associated with Barker's 
display department. 





DISPLAY WORLD 


_ the Tackor with a BACKGROUND 


HANSEN pioneered in the design, development and use of one-hand 
Tackers, and in so doing modernized tacking and fastening devices 
by es the slow, laborious and outmoded hammer-and-tacks 
method. 


Hansen was the first to invent and perfect a Tacker that drives 
T-head, single-leg Tacks. What the future holds as to further advance 
in the design of Hansen Tackers remains to be seen. New and 
improved models may be looked for, however, when the proper 
time comes. 


Your Hansen Tacker 
(Kling-Tite or Hansco) is 


a useful tool. It deserves ——— Male : ° L. HAN S E N M FG. CO. 
o—-_a. | ee 5 O41] RAVENSWOOD AVE. 
CHICAGO. ILL. 











VDC SCHEDULES 


October 31-November 13 — United 
States Marine Corps (167th Anniver- 
sary); American Red Cross (“Where 
Your Red Cross Dollars Go”). 


November 14-27 — United States 
Navy (“Dish It Out with the Navy!”). 





APPEAL 


with 


EATON Grass Mats 


Eaton velvety, rich green Grass Mats 
give that ''come hither” appeal to your 
window displays. Use them on any type 
of merchandise—and use them over and 
over again. Eaton Grass Mats are ex- 
pertly constructed, power-dyed for last- 
ing brilliance, fire-proofed and mildew- 
proofed. Economical! Order today from 
your display jobber. 


EATON BROTHERS CORP. 


HAMBURG - - - - NEW YORK 



































COLORFUL FEATHERS | | §f Send for the AIR BRUSH 
Of All Descriptions | C A T A L 0 G 


For Your Window Displays 
THE WOLD AIR BR 
South African Feather Co. | | a. MANUFACTURING 0. 


7 ¢ — . op, 2173 North California Ave. 
811 Cherry St. Philadelphia, Pa. | CHICAGO - - ILLINOIS 
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Point-cf-Sale Gallery... 


OF NATIONAL DISPLAYS === 



















—Framed in a fore plane 
the first display is a decant: 
of each of the five whiski 
which go into "Golden Wed 
ding." Golden cardboard 
ribbons reach from each d: 
canter to the bottle itself 
The back plane bears the 
sales message. This unit wos 
designed and lithographed 
by Einson-Freeman Company 
Long Island City, N. Y.— 


















—Also by Einson-Freeman is 
the ''Puretest Plenamins" unit 
Both background and copy 
are on the same mounting, 
but are die-cut to form a 
shelf when the easel is set 
up, providing for the inser- 
tion of the family group, and 
giving three planes to the 
composition. Side cards com- 
plete the display— 




















—Done in direct color, the 
"Rheingold" display features 
the quart bottle made neces- 
sary by the priority on bottle 
caps. Display by Einson- 
Freeman— 









—The counter display pic- 
tured here is the Lentheric 
"Soft-Focus' promotion unit 
being distributed nationally 
to department and drug 
stores. It was designed and 
built by Copeland Displays, 
New York City— 








—The unit at the lower left 
was made for the Kellogg 
Company, Battle Creek, 
Mich., and is designed for 
s use within the store to en- 
courage conservation of ma- 
terials. The display is in full 
color and is the work of 
Zipprodt, Inc., Chicago— 
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—Zipprodt likewise did the 
“sandwich board" display for 
Nyal drug products. In order 
to hold the desired shape 
heavy mounting board wes 
hinged together at the top; 
eight or ten sheets of dif- 
ferent messages can be 
swung over the binding at 
the top. Since each sheet is 
printed on both sides, two 
different products are shown 
at a time. A simple card- 
board locking device holds 
the unit open at the bottom 
and keeps it rigid— 
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COLD-CATHODE FLUORESCENT 
LIGHTING 
[Continued from page 5] 


4 light given by an incandescent lamp ot 
That hot-cathode lamps 
sponsored by the leading incandescent lamp 
manufacturers swept the United States like 
vild-fire is attested by 


the same wattage. 


their general usage 
today, 
The public, getting more and cooler light 
satisfied not to fur- 
Cold-cathode, on the other hand, with- 
ut the sponsorship of multi-million-dollar 
ganizations already firmly fixed in_ the 
held of illumination, had to build its repu- 


it less cost, was seek 


tation by word of mouth praise of successive 
nstallations and without the benefit of tre- 
mendous advertising campaigns 
ploitation in the World Fairs. 
Huorescent lighting fostered and 
this by the luminous 
scattered throughout our na 
This lack of concerted effort permitted 
old-cathode to 
until 
elobal 


and = ex- 
Cold-cathode 
has been 
promoted in countrys 
tube industry 
tron. 
slowly 
into this 
need of its many 
benefits became industrially apparent. 

Here now 


make haste very 


just betore our entrance 


debacle, when the 
are the fundamental features of 
cold-cathode fluorescent tube: 
Lumens per watt efficiency as good and 
ereater than that of the hot-cathode lamp. 
2 Longer life—from four to. ten 
the hot 
3. Starting of tubing is instantaneous. No 
starting devices are necessary since the tube 


times 
that of 


operates at voltages designed to strike the 
initial are through the tube. This is the 
reason tor its being called “cold-cathode.” 
4+. Because the tube is not pre-heated, no 
appreciable darkening is caused. 
=. No 


other than the current-carrying unit. 


auxiliary equipment is necessary 

6. Tubes do not have the flicker common 
to the hot, since their flicker point is much 
lower, 

7. Number of clectrical outlets needed is 
ereatly reduced since as much as 120 linear 
feet of tubing can be powered by one trans 
former. 

S. Frequent shorten the 
lite of the tube nor is it susceptible to ordi 


starting does not 


nary line voltage fluctuations. 
9. Tube light) and 
tremely cold temperatures. 


will operate at ex 


10. Unlimited range of colors and shades 
I colors. 
ll. Can be 


straight 


installable 
lengths—up to & 
for that matter, as long as econom 


obtained in easily 
production-sized 
eet, OF, 
ically expedient trom a maintenance angle 
or in any shape or design of any 

12. Tubes mounted directly on 
ceilings, using same as reflectors, and need 


size. 
can be 


not be shielded by diffusing glass panels be 
cause of their lower surface brightness. 

13. Lowest and less 
loss of man-hours because long life assures 
mtinued uninterrupted operation. 

The unlimited, 
lor it can get in and out of places that are 
losed to hot-cathode. ; 
theatre country 
tive years ago replaced its blue incandescent 
imp circuit, or picture 
illed, in one of the chain's larger metro- 

jlitan theatres with low intensity cold- 
cathode multi-colored tubes. They found that 


maintenance costs 


uses of cold-cathode are 
For instance, one ot 
e largest chains in the 


lighting as it is 
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had saved the cost of 
the change-over in the resulting reduction 
of electrical charges and cost of air-condi- 
tioning; the latter, because the amount of 
heat given off by the tubes was very much 
than that of the 
change-over 


within a year they 


Involved in 
2.500 feet of 
Up to the 
present writing after more than five years of 
continuous 


less 
this 
tubing and sixty 


lamp. 
were over 
transtormers. 
fourteen 


operation averaging 


hours daily, not one foot of tubing or one 
transformer has been replaced. (Name of 
organization on request.) 

ully 
by no means the exception but the general 
rule, must that the tools at 
cold-cathode lighting 
engineer have passed the test of time and 
are continually proving their worth. 

\iter the 
why 


to appreciate this record, which is 
one remember 


the command of the 


well wonder 
illuminant 
silently by 
that it is 
Underwriters’ 


foregoing, one may 


such a marvelous has been 


allowed to remain the wayside 
It can not be 
for the 
spected and approved different types of cold 


cathode fixtures. 


hazardous to use, 


Laboratories have in- 


The voltages used in auto 


mobiles tar exceed those needed to 


cold-« 


every 


operate 
athode. 
had ocea 
long had 
cold-cathode sign tubing 
\t this point it is 
portant to point out that though operating on 
similar circuits and current-carrying equip 


large municipality has 


sion to approve it for they have 
experience with 


and transtormers. im- 


ment cold-cathode fluorescent lighting units 
are not like 
scientific and elaborate basis. 


processed sign tubing, but on 
a more 

Suffice, mayhap, to say that the leaders in 
the cold-cathode industry, spurred on by 
effort, 
full 
standardization in 


desire to serve the 
light 


assure 


their carnest wal 


have seen the and are pushing 


speed ahead to 
sizes, colors, and prices to the benefit of the 
user. 

It may be surprising to learn that though 
In SOME initial 
maintenance economies 


is higher, the 
level this off and in 


Cases the cost 


many cases the prime cost ts lower 


evell 
lighting. 
From the accompanying photographs, the 


than competitive forms of 


wide application of these cold-cathode fluo 
tubes can be \ glance at the 
“Paul and “Yeston” 
shows how they can be successfully used in 
troffers. The ceiling is 
15 feet from the floor, while the “Yeston” ts 
13 feet, with the fixtures over the stair well 
feet 
Foot-candle 


rescent seen 


ones marked Servo” 


recessed “Servo” 


from the 
readings) on 


being 23 ground floor level. 


working planes 
range from 50 to 70. 

The Broadway Hosiery Shops photograph 
shows recessed units without the use of dif 
The light 
obtained are naturally high for none of the 
light is 
chain of 


glass panels. intensities 


fusing 


wasted. This leading New Jersey 


women's accessory and hosiery 
shops has found that returns of merchandise 
due to previous discoloring lighting sources 
have been cut to zero. Seven of their stores 


are now using cold-cathode lighting exclu 
war restrictions have prevented their 


further use. 


sively: 


Photographs of the C-O-Two Fire Equip 
ment Company show these tubes enclosed in 
modernly designed all-glass fixtures. A close 
inspection of the photograph of the large 
office will indicate a lack of shadows, for the 


light hits the desks from all angles, thus 














VIRGINIA ROEHL’S 
YULE LOG 


30 TESTED CHRISTMAS 
DISPLAYS 


Windows and Interiors 


FOR NIGHTS (AND 
DAYS) BEFORE CHRIST- 
MAS 


20 windows—with descrip- 


tive captions 


AND ALL THROUGH 
THE HOUSE— 


15 interiors—with descrip- 


tive captions now available 


Special photographic files 
for special Christmas prob- 


lems 


All 8x10 prints 


WRITE NOW—right now! 


VIRGINIA ROEHL 
DISPLAY NEWS SERVICE 
47 West 57th Street 
NEW YORK, N. Y. 
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For “VICTORY” Displays 


use WIDEROLL for 


Backgrounds, Floors, Signs 
TEN FEET WIDE 


Ten exclusive colors 
DUSTY PINK FIRED CLAY 
AIR BLUE FLAG RED 
SUN-GLO NATIONAL BLUE 
FOAM GREEN FOREST GREEN 
AMETHYST WHITE 


ALL COLORS 
12 Yard Rolls 50 Yard Rolls 


°5.45 *18.00 


Order through your dealer or 


WIDEROLL PAPER COMPANY 


1568 West Pierce St. Milwaukee, Wisconsin 


HONOR ROLL PLAQUE EAGLES 





Wing spread 9” ea.§ 1.00 
14%” relief doz. 7.50 
Stars, 1%” doz. 0.45 


1.25 
9.00 


0.60 
5.00 
24.00 


The above patriotic products are 
moulded of plastic wood and finished 
in gold lacquer. They can be drilled 
and glued, as desired. 


CREATIVE ART DISPLAY GO. 


36 West 34th St. New York City 


Wing spread 11” ea. 
1” relief doz. 
Stars 2° doz. 
Wing spread 24” / ea. 
4 ins. highest relief ) 6 











| assuring an 
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average, even foot-candle in- 

tensity. 
The other 

tion in 


window 


photograph shows an applica- 
show windows. The men’s apparel 
featuring military insignia utilizes 
multi-colored, individual-circuited cold-cath- 
ode tubes behind a ceiling valance, thus 
affording the displayman ample opportunity 
to change his background colors with each 
showing. 

The display shown in the center of page 4 
value of creating a sky- 
enclosing the white 

tubes behind opal 
high-lighted by the 
incandescent re- 


demonstrates the 
light ceiling effect by 

fluorescent cold-cathode 
Merchandise is 
conventional 


glass. 
use of the 
flector units. 

In closing this short and, we trust, illu- 
minating article on cold-cathode, it may be 
fitting to state that cold-cathode has joined 
the ranks of war workers and is helping to 
share in winning the war. Your 
recently had the honor of closing the 
largest war plant contract ever given for 
cold-cathode fluorescent—l0 miles of victory 
strip-lighting for one of our country’s lead- 


do its 
author 


ing electrical device manufacturers, the 
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es ae of Phila 


delphia. 


Circuit Breaker Company, 





Bluttman, Birmingham, 
Now In Service 

Henry W. Bluttman, for many years di; 
play director for Burger-Phillips, Birming 
ham, entered the armed services on Septen 
ber 28. His successor is Paul L. Wertz 
who for ten years was assistant displa 
manager and display manager for The Fai 
Store, Chicago. his connection wit 
The Fair, Wertz was in charge of displa 
for Wieboldt's, Chicago, and for A. Living 
ston & Sons, Bloomington, III. 


Before 


Truby Wins $50 War Bond 
In Sherwin-Williams Contest 

The Sherwin-Williams Company, 
land, has announced that a $50 War Savings 
Bond has been presented to Stanley Truby 
Wm. F. Gable Company, Altoona, Pa., as 
winner of a “guessing” contest staged b 
Sherwin-Williams at the International Asso 
ciation of Display convention in St. Louis in 
June. 


Cleve 


—by Tony Brinker 








bere ESTATE — RE 
Taene SVER Since —_—. 


Woesies, wuntine AND GARDENING... 
BIGGEST TARILL— KILLING A BucK OtER 
WHEN WE WAS 15 YEARS OLD. WEIS 
PRESIDENT OF THE ATLANTA DISPLAY 
CLUB AND CO-CHAIRMAN OF THE LOCAL 
VOC PROGRAM ___ 


RECENTLY REELECTED To TE BOARD 
OF DIRECTORS OF THE 1.A.0. FoR 
A SECOND TERM. 


EUGENE 


DISPLAY DIRECTOR 
ZACHRY’S , ATLANTA, GA. 


STARTED AS SALESMAN FOR BELK CHAIN 
OF STORES IN WINSTON-SALEM N.C —. 
SOON SWITCHED TO DISPLAY DEPT. AND AT 
20 YEARS OF AGE WAS HANDLING THE 
DISPLAY FOR FOUR STORES IN NEARBY 
OWNS, DRIVING APANEL TRucK FROM 
STORE TO STORE, USUALLY LOADED WITH 
MERCHANDISE ... WOULDN'T HAVE TRADED 
JO8S WITH THE PRESIDENT, 


' 
To FLORIDA ae — ROOM, a A noe 6. A FLING AT SELLING 
ENTE! SNS PLAY Ww AGOTT'S AND KEAT- 
RAEN CO. MOVED To thew Ys in oT" ret was SEEN 
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Arnoult Stationed 
At Fort Monmouth 


John Arnoult, formerly in charge of dis- 
play for Oak Hall Clothiers, Memphis, is 
now working for Uncle Sam at Fort Mon- 


mouth, N. J., in the Signal Corps. 

has been filled by Kearney Sobral, 
tioned in the September issue. 

brother Herbert, who was formerly 
Gerber’s, Memphis, Holland's, at Jackson, 
Tenn., and later with Kennington’s, Jackson, 
Miss., is now Lieutenant Arnoult of the 
Army Air Corps; he received his wings a 
weeks ago at 


His place 
as men- 
Arnoult’s 
with 


few Tucson. 


From Flowers To Bullets. 
For Schack, Chicago 

\ large part of the big manufacturing 
plant of the Schack Artificial Flower Com- 
pany, 319 West Van Buren street, 
has been converted for war production, ac- 
cording to Phil S. and the com- 
pany has taken additional space and added 
extra employees to handle such work. In 
addition the firm continues its production of 
display materials, at this time 
number of smart ideas for the 
play Committee themes and 
A recently issued catalogue 
on request. 


Chicago, 


Goldberg, 


featuring a 
Victory Dis- 
Christmas. 
will be mailed 


for 





Variety Of Display Effects 
With "Dewdrop Flexglass"’ 

The United States Plywood Corporation, 
103 Park avenue, New York City, has litera- 
ture and samples available on request cov- 
ering the The 
material is pro 
Christmas 
It can be 
cloth-backed 
squares or 


“Dewdrop Flexglass.” 
furnished in white, 
duces a frosty, tinsel-like effect, 
rich blue, and deep gold. 
bent as desired; the 
and cut into small 
“Flexglass” is 


firm’s 
which 


sreen, 
sheets are 
rectangles 
mirrored 
patterns, opalescents, gold and silver leat. 


also furnished in 


Change Of Position 
For Johnson 
C. Walter 


Daniel's, 


Johnson, for with 
Clearwater, Fla., has resigned his 
display post with that firm in order to en 
gage in work for the United States Air 
Field. His son = and 
similarly 


Many years 


Corps at Langley 
daughter-in-law are 


the same 


engaged at 
location. 


Death Claims 
Mrs. Shrider 


The many friends of C. M. Shrider, dis- 
play and advertising manager for the A. E. 
Starr Company, Zanesville, Ohio, will be 


sincerely sorry to learn of the death of Mrs. 
Shrider on October 1. In addition to her 
husband, Mrs. Shrider is survived by three 
daughters and two sons. 


Christmas Service 

Offered By Worsinger 
Worsinger Window Service, 

Street, New York City, 


110 West 40th 






is offering a selection | 


of photographs of New York Christmas dis- | 


plays of all types from the 1941 holiday sea- 
son. Information can be obtained from the 
addy given above. A limited supply of 


ess 


the firm’s Christmas photograph display al- 
for last year is also available. 


bun 
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TIME-SAVING DISPL 


that relieve 
labor shortages” 3 


Keep your Christmas displays gay 

and attractive in spite of labor 

shortages... save installation time 
o = ‘ 

by using prefabricated display 

materials. 


Here are suggestions for all types 
of displays that install quickly and 
with fewer hands. Classic or mod- 
ern backgrounds that look like 
fine, custom-built backgrounds... 
roll smoothly into place... self- 
standing ... require little or no 
tacking. 96 to 107 inch heights 
meet the needs of even the highest 
windows. 

Save time, too, in choosing display 
materials. Send for your copy of 
the new DISPLAY GUIDE, showing 
panels and roll designs in true- 
color miniature. 


SHERMAN 


Paper Products Corp. 
Dept. D10 
NEWTON UPPER FALLS, MASS. 
Los Angeles, California 


MAIL TODAY FOR FREE GUIDE 
Dept. D10 


Yessir! I want to save time... 


new DISPLAY GUIDE. 


send me the 


Name 
Company 
Street 


City 


Proc 
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Frosteds.-- 
tineoee omens 


ee oie n ne “ “ee me a - 
Sparkling Frosted .-- 
1 Widths and Con 
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uous Rolls 
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own Artists. 


amet by 
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essed Desig 


and Panels. 








SEND US YOUR 


MANNEQUINS 


TO BE REFINISHED 
Save 75% by having your display forms 
refinished like new. New wigs made, old 
wigs cleaned and repaired like new. Spe- 
cial attention given to small jobs, such 
as arms and hands. No waiting, no delay. 
Send for our easy to use shipping boxes. 


MANNEQUIN REFINISHING SERVICE 


5851 Easton Ave. St. Louis, Mo. 
Elmo S. Reardon, S. A. 











STARS for Xmas 
& Victory Displays 
Red -White- Blue 


Coveray Finish 


3 for *8 


$30 per Doz. 
4 each size 





SIZES 
26°x 5° 


# Durable washable surface Solid 

20° 4” colors or combinations. Heavy fibre 

| 14%x 3 board construction—die cut—uniform 
and accurate. Easy to repaint 


avy ailable 


Circulars 
N re specialty co. 


R-3 Harmont Ave. Canton, Ohio 
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Display Headquarters For 

¢ KWILT BLOCKS 

@ RAYON & COTTON ROPING 
¢@ FOIL PAPERS 

@ ARTIFICIAL FLOWERS 

@NO SEAM STRIPES 














© VELURSTRIPES 
¢ DISPLAY PAPERS, PANELS. 
. UNITS 
MAHARAM ¢@ CELLOPHANE PRODUCTS 
CAN FILL @ CHROME MOULDING, 
EVERY SHEETS & BANDING 
DISPLAY e JEWEL PAPERS 
NEED 





c SATIN RIBBONS 
@COMPOSITION PIECES 





\ \ rm A \ :\ 
am | | we ae ee 
FABRIC CORPORATION. 
Complete Line of Display Fabrics & Accessories 


NEW YORK — 130 WEST 46th STREET 


Los Angeles 
819 Santee St. 





St. Louis 
915 Olive St. 


Chicago 
6 E. Lake St. 











Christmas 
As Usual . . . in 1942 


Make it mean more than ever this year! 
Star-spangled or traditional, make it a real 
American Christmas! 


Send for our special group of 1941 Christmas 
display photographs. Selected for their adapt- 
ability to current trends ... dramatic appeal 

. smart merchandising tie-ups. Windows, 
interiors and exteriors . . . guaranteed traffic- 
stoppers used by leading New York stores 


last year. 

Printed 4 on an 8 x 10 sheet, $5 00 
sixty ideas in all, postpaid for ° 
These are actual photographs clear and de- 
tailed, Complete with text. 

check o order. 


yend store oracr, 


110 WEST 40th ST. 


money 


NEW YORK CITY 














““FLAME-GLO” 
FLUORESCENT PAINT 


Many Vivid Colors. Write for Details. 
FLAME-GLO CO. Inc. ite" f35.¢ St 
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WAR-TIME DISPLAY 
IN ENGLAND 
[Continued from page 24] 
and corn previous to his appointment to the 
British Broadcasting Company. 

Our next exhibition was for Norway, and 
this was His Royal Highness 
Prince Olav, crown prince of Norway. The 
show was sponsored by the Norwegian gov- 
fine ex- 
room 


opened by 


and we had some 


including an old 


ernment, very 
hibits, 
(pictured) as well as a wonderful selection 
of photographs of Norway, together with 
sound films showing Norway's fight for free- 
This 

I would 
Czecho-Slovakian 


Norwegian 


success. 
both the 
exhibi- 


show great 
like to mention that at 
Norwegian 


dom. was a 


and 


tions many parties of school children came 


conducted ‘round the hall 
from. the 


attendance the 


along and were 


and women 
countries, these 
whole of the time. 


All of to August, 1942. 


The exhibition hall will continue to be used 


by men 
being in 
brings us 


which 


for exhibitions of national importance until 


Christmas comes along; then [ think we in 
England will be all of one mind and say 
something like: “To hell with conditions ; 


there must always be Christmas.” 

\s to the windows, we are still doing our 
best on and keep our displays as 
near to 
and at the 
Ministry ot 
schemes for the 


to carry 
peace-time standards as possible 
lining up with the 
with window 
effort. The first 
is a photograph 


same time 
Information 
national 
display shown on page 22 
picked at random to show a typical handling 

a window promoting the slogan: “Britain 
In the background is 
Manchester 


fore 


Delivers the Goods.” 


a rough sepia etching of the 


docks, showing packing cases in the 
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Silent Salesman 


STREAMLINE SHOW CASES 


Send for Catalog 


Detroit Show Case Co., Detroit, Mich. | 








respect ive 


THAYER & CHANDLER AIRBRUSH 


- hn a oe Be ea 


7/09 $2 
R « CHANDLER 
CHICAGQ.,ILL. 


\ THAYE 
910 W.VAN BUREN ST., 


fOr Cai 








eround bearing the slogan. The subtle s1 
gestion behind this story is that we deliy 
the goods—to England as well as elsewlh« 
In conclusion I should like to say that 
sincerely hope that in the very near futu 
get this war won, and that I shall 


America 


we shall 
be on my way to see my friends in 


Staines Honored 
By Tulsa Merchants 

At the September meeting of the board ot 
directors of the Retail Merchants 
tion, Tulsa, Richard <A. Staines, 
manager for the Vandever Dry Goods Com 
pany, was presented with a bronze plaque 
during the “Retailers for 
display held in 
September, 1941.) The contest was sponsored 
in connection with National Retail 
stration week by the International 
tion of Display and the National 
Merchants Association. 


Assoc la 
display 


which he won 


Defense” window contest 
Demon 
Assoc la 


Retail 








————— 


—''He's been there ever since | put the display in last week!"— 
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LOOKS LIKE 


Sensational Lining and Cov- 
ering Papers By Makers of 
COVERAY give you the rich appear- 


ance of costly rcre wood panels at lower cost 
than many ordinary display papers. Ideal for 
backgrounds — lining display cases — covering 
shelves and tables or any similar use. Easily 
tacked, glued or pasted on and is ready for 
immediate use. Some numbers have a 100% 
washable baked-on enamel finish—all printed 
in washable inks. Unusually wide—40” to 48” 
—25-ft. rolls—$1.50 to $2.00. Many other ef- 
fects available with CLOPAY display papers. 
Write for samples. 


GARRISON-WAGNER CO. 


1629 Locust st. ST. LOUIS, MO. 











FEATHER-WEIGHT 
MANNEQUINS 


Our 
New Line 
features 


ALL figures! 


eSHORTS 


e AVERAGE 
GIRLS 


eSTOUTS 


Smart, lively, 
energetic — in 
step with today! 


Write for Photos 


DISPLAY MANNEQUIN, Inc. 


257 WEST 17th STREET NEW YORK 
CHICAGO: Smiley & Co., 234 S. Franklin St. 
MONTREAL: Modern Display Fixtures, 

460 St. Cather:ne St., West 











COSTUME, PATRIOTIC, PERIOD and 


Latest Style WIGS 


AT POPULAR PRICES 
Also Complete Line of Wiggers Supplies 
ARRANJAYS WIGS 
32 West 20th St., Dept. D, New York City 





DISPLAY WORLD 


Wideroll Paper Company 
Appoints McQueen 

The appointment of Samuel E. McQueen 
as sales manager has been announced by 
Wideroll Paper Company. McQueen has 
been connected with the paper industry tor 
many vears; he will be in charge of national 
distribution for “Wideroll” background art 
papers. 

The Chicago warehouse of the company 
has been discontinued, and all sales are now 
being handled through the firm's new ware 
house and offices at 1508 Pierce street, Mil 


waukee. 


Blessed Event 
For Jean Spadea 


\ baby daughter was born on Saturday, 
September 26, to Jean Spadea, who for some 
time has heen director and = designer of 
Spadea Mannequin Studio, New York City 
The baby has been named Sarah Lawrence 
and provides a sister for the Spadea’s first 
child, Anne. Jim V. Spadea has been pass 
ing around the cigars, helped out by Sarah's 
uncle, Dan Miller, also associated with the 
studio 


STATEMENT OF THE OWNERSHIP, MANAGE 
MENT, CIRCULATION, ETC., REQUIRED BY 
THE ACT OF CONGRESS OF AUGUST 24, 
1912, AND MARCH 3, 1933 


of DISPLAY WORLD, published monthly at Cin 


} cinnati, Ohio, for October 1, 1942 


State of Ohio, County of Hamilton. 


Before me, a notary pubiic 1 and for the state 
and county aforesaid, personally appeared Nathan 
Siiverblatt, who, having duly been sworn according 
to law. deposes and says that he is the secre 
tary of DISPLAY WORLD and that the fol 
lowing is, to the best of his knowledge and belief, 
a true statement of the ownership, management 
etc, of the aforesaid publication for the date 
shown in the above caption, required by the Act 
of August 24, 1912, as amended by the Act of March 
3. 1933, embodied in section 537, Postal Laws and 
Regulations 

That the names and addresses of the pub 
lisher, editor, managing editor, and business man 
agers are: Publisher, The Display Publishing 
Company, 1209 Sycamore St., Cincinnati, Ohio; 
editor, R. C. Kash, levy Sycamore St., Cincinnati 
Mhio; business manager, Nathan Silverblatt, 1209 
Sycamore St., Cincinnati, Ohio 


2. That the owners of The Display Publishing 
Co., 1208) Sycamore St Cincinnati, Ohio, are 
H. C. Menefee, 1209 Sycamore St., Cincinnati, Ohio; 
Nathan Silverblatt, 1209 Sycamore St., Cincinnati, 
Ohio; Maude Menefee, 3521 kaymar Blvd., Cincin 


nati, Ohic; Stella Silverblatt, 729 S. Crescent Ave., 
Cincinnati, Ohi 


That the known bondholders, mortgagees, and 
other security holders owning or holding 1 per cent 
or more of the total amount of bonds, mortgages 
or other securities are: (lf there are none so state) 
There are no bondholders, mortgagees, or security 
holders 


4. That the two paragraphs next above, giving 
the names of the owners, stockholders, and security 
holders, if any, contain not only the list of stock 
holders and security holders as they appear upon the 
books of the company, but also, in cases where the 
stockholder or security holder appears upon the books 
of the company as trustee or in any other fiduciary 
relation, the name of the person or corporation for 
whom such trustee is acting, is given; also that 
the said two paragraphs contain such statements 
embracing affiant’s full knowledge and belief as te 
the circumstances and conditions under which 
stockholders and security holders who do not ap 
pear upon the books of the company as trustees, 
hold stock and securities in a capacity other than 
that of a bona fide owner; and this affiant has mn 
reason to believe that any other person, associa 
tion or corporation has any interest, direct or in 
direct, in the said stock, bonds, or other securities 
than as so stated by him. 
NATHAN SILVERBLATT, Bus. Mgr 
Sworn to and subscribed before me this 5th day 
of October, 1942 
LEO B. NEYER, 
Notary Public, Hamilton County, Ohi 


(My commission expires March 4, 1943 





NATURAL 
CHRISTMAS 
ROPING 


Attractive. Inexpensive 
Balsam Roping 
Beautify your store, shop or. streets 


with this low priced symbol of Yule 
tide decoration 

Balsam roping is well rounded, unt 
form and substantial 


10 to 12 inch diameter 
per 100 ft. roll $3.75 
14 to 16 inch diameter 


per 100 ft. roll $4.50 
Balsam wreaths 45c two $2.50 


\ll prices Fk. O. B. La Crosse or 
North Woods 


NOTE. Our output is very limited and 
we reserve the right to reject any o1 
all orders after we have taken what 
orders we can fill 


Order early, avoid delay. State ship 
ping date. No samples available 


SEMSCH 
DISPLAY SERVICE 


626-28 South 3rd St., La Crosse, Wis. 








For Your 


Christmas Plan 


Give consideration to 


TRU-TRE 
Frosted Bark 


Sparkling like the drifted snow— 
giving real Christmas Atmosphere. 


All white or tinted 
in blue, red or green. 


3x8" size $6.50 each 
Special sizes 10% extra 


TRU-TRE STUDIOS 


42 So. Third St., Minneapolis, Minn. 











HOLLY WREATHS HOLLY DROPS 
HOLLY LEAVES POINSETTIAS 
ARTIFICIAL FLOWERS 


a 
DUBONAY NOVELTY CO. 


353 W. 3th ST. NEW YORK CITY 
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OPPORTUNITY EXCHANGE 








FOR SALE 


20 Dramatic Window Displays, 
10 Showing Authentic Gay 
Nineties Scenes, 10 Showing 
Artistic Views of Fifty Years 
in the Future. In Colorful 
Paper Sculpture Technique of 
the Famous Ugo Mochi. 
* 
EACH DISPLAY 
6’ x 6’ IN SIZE 
* 


For Photographs, Prices and 
Full Details Write to 


STIX, BAER & FULLER 


Display Department 


St. Louis. Missouri 





SALESMEN 


Experienced men in large cities 
all sections of country to sell 
well known line of high grade 
mannequins. 


Address “QUALITY” 
Room 1101 
Care DISPLAY WORLD 
175 Fifth Avenue 
New York City 





DISPLAYMEN WANTED 


Window display assistants—we need two 
men, preferably one young man and on 
past 45 years of age. Write all abou 
yourself, state draft status and salary | 
wanted. Write to Personnel Office, 


HENS & KELLY 


Buffalo, N. Y. 








how to make 
santa claus heads, bells, candle sticks, wreaths 
etc., in half relief; made of plaster; instruction 
50¢. +--+ 
cosmetic (liquid leg film) hosiery, summers 
fastest seller source of supplies, instructions 50 
g. jentzen 


11 columbia ave. jersey city, n. j. 











FOR SALE 


Four Colorful, Animated Christmas Win- 


dows, Showing Amusing Scenes. from 
Disney’s Hit, “DUMBO.” 


Wire for Photos and Descriptions. 


$1,200 Complete 
STIX, BAER & FULLER 


St. Louis, Mo. 


Home Study 
“LESSONS IN WINDOW DISPLAY” 


A low priced, practical and up-to-date course 
covering all phases of the subject. Of value to 
the experienced trimmer as well as the begin 
ner. Over 500 pages with 100 sketches to show 
you how. Write for circulars. 


WILL H. BATES, Box 101, Ellsworth, III. 








Wanted Window Trimmer 


Combination windows, advertising and 
show cards. Must be draft exempt. For 
ward references and experience. 


Fine Bros.-Matison Co., Laurel, Miss. 




















CHRISTMAS DISPLAYS 
FOR SALE 


1I—MECHANICAL SANTA CLAUS 
Life size, head and arm action. New 
last year $150.00 
1—MECHANICAL CLOWN 
Life size, has head and foot action 
balancing ball and blocks $ 75.00 
8—PLASTER REINDEERS 
Life size, full relief. Finished in 
white. New last year $200.00 
8—PLASTER LANTERNS 
Full relief, lighted for window or 
ledge displays. (Size 10x18). .$ 40.00 
12—GIANT GOLD BOWS 
Size 4x6 ft. Made of foil covered 
board. Can be used back of floral 
sprays in window or post decora- 
tion $ 25.00 
Address: Display Dept. 


SMITH-BRIDGMAN & CO. 


Flint, Michigan 


HERE IS AN UNUSUAL 
OPPORTUNITY! 


FOR EITHER ONE OR TWO 
WIDE-AWAKE YOUNG MEN 


An established New York display con- 
cern, with enviable reputation and excel- 
lent accounts, must be sold = quickly. 
An investment of $2,500 cash is required. 
Write to— 


“DISPLAYS” 
ROOM 1101, Care DISPLAY WORLD 
175 Fifth Ave., New York City 


WINDOW TRIMMER WANTED 


for junior department store, also experienced in 
card writing. Will pay interesting salary. No 
salesmanship required. Will interview in St 
Louis or Memphis. 


GRABER’S STORES, Paragould, Ark. 








ADVERTISING—HOME STUDY—The Adver 
tising Minded Displayman is qualified to make 
the most money. Many have graduated from 
this long-established school. Common school 
education sufficient. Send for free booklet out 
lining home study course and requirements. 


PAGE-DAVIS SCHOOL OF ADVERTISING 
1315 Michigan Ave., Dept. 266C Chicago 




















CORRESPONDENCE INSTRUCTION—In Win- 
dow Display, Advertising and Card Writing. 
In continuous operation for nearly 40 years with 
over 20,000 graduates in nearly every country in 
the world. New graphic instruction and new 
short courses now available at special prices. 
Write for catalog. THE KOESTER SCHOOL, 
300 W. Adams St., Chicago, Il. 





DISPLAYMAN WANTED 


Progressive men’s store, located in well- 
known southeastern city of 75,000 popula- 
tion, requires an experienced displayman 
at once. Cardwriting preferred but not 
essential. This is a defense city. Attrac- 
tive salary. Excellent working conditions. 
Give full information in first letter. 


Address “Q. S.”’ 


Care DISPLAY WORLD 


BARGAINS—100 TURNTABLES 
Complete with 8-inch, 12 or 18-in. disc. 
While they last, must close out. Operate on 
A.C. Can also be had for universal current 
Ideal for Christmas and holiday displays 

Goodman Flexible Sleeve Form Co. 
19 West 34th St. New York City 























SALESMAN 
Calling on jobbers and resident buyers in 
New York territory would like additional 
display products. Address— 
“ACTIVE,” Care DISPLAY WORLD 
175 Fifth Avenue New York City 














WANT ADS—Of all kinds, eligible for the Opportunity Exchange. Only $2.00 per inch, 


cash with order. November forms close November 11. 
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much interested in 


Question: I am very 
oining the camouflage section of the United 


States Army. Any information on this sub- 
ject will be appreciated.—Danville, II. 

Answer: In response to this inquiry, and 
many of a similar nature, the following let- 
ter from the chief of the miscellaneous 
branch of the personnel division, Fort Bel- 
voir, Va., is published: 

“Please be advised that camouflage is a 
highly specialized branch of the Corps of 
Engineers and that before a man enters that 
field he should have the broad foundation 
provided by basic training with the Engi- 
After completing the period of basic 
training for enlisted men, soldiers are eli- 
gible to apply for admission to the Officer 
Candidate School of their choice. In the case 
of those desiring work as camoufleurs, men 
who complete the officer training in the 
Corps of Engineers and who are appointed 
second lieutenants may then apply for cam- 
ouflage work as officers. On the other hand, 
soldiers who complete their Engineer basic 
training may apply for assignment to cam- 
ouflage units in the grade of enlisted men. 

“Since a man can no longer enlist for a 
particular branch of the Army of the United 
States, but only for the Army of the United 
States Unassigned, it is suggested that those 
interested visit their nearest U. S. Army re- 
cruiting station and their local 
details concerning enlisting.” 


neers. 


be da rd {« yr 


We would like to use a number 
of natural Christmas trees in our holiday 
decoration plan this year, but are worried 


Question : 


over the fire hazard. Could you give us a 
method of fire-proofing such trees ?—Chi- 
cago. 


Answer: The tollowing will make natural 
Christmas fire-resistant, but not en- 
where considerable flame 
is applied directly to the trees. If the tree 
has been freshly cut, saw the base on a slant 
Weigh 
the tree, and get ammonium sulphate in an 
amount equal to 25 per cent of the 
weight. This is dissolved in water 
of the ammonium sulphate to 1 quart of 
water. Pour into a crock and stand the tree 
in the solution, with a over the top 
of the jar. Several days will be required 
ior the tree to absorb the mixture. When 
the tree is set up for actual use, if possible, 
keep the trunk immersed in water. 

\dditional protection is afforded by spray- 
ing the foliage with the following mixture: 
boric acid, 5 parts; water, 
100 parts. The solution should be sprayed 
on several times, letting each coat dry be 
ore applying the next. 


trees 


tirely fire-proof 


to expose more absorption surface. 


tree's 


2 pounds 


cover 


borax, 6 parts; 


Question: Although vou have several times 
published the formula for creating frost ef- 
lects on plate glass, we have mislaid our 
copies containing the method. Would you 
please repeat it in the Questions and An- 
swers column ?—Spokane. 

Answer: The solution ts 

er and Epsom salts. 


made of stale 


The tollow ing de 
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tailed formula has been found very effective. 
Pour six to eight cans of beer into a glass 
container and allow it to stand for twenty- 
four hours. Add 10 pounds of Epsom salts, 
stirring as added. Allow the mixture to 
stand for ten minutes. Then stir for two 
hours with an electric salad mixer. Pat on 
the window with a damp cloth and let dry. 
The solution can be tinted as desired with 
ordinary food dye, but most displaymen pre- 
fer the natural crystals. 


A recent question to this column was as 
follows: “We pleased if you can 
give us any information on the best method 
of mixing plaster of Paris for pouring into 
a mould so that it 
harder than a plain water mixture.” 


will be 


will be considerably 
This 
was answered: “The best method for hard- 
ening plaster, according to a plaster manu- 
facturer, is to add dextrine.” A New York 
City firm with considerable experience in 
this type of work now advises: “The United 
States Company manufactures a 
‘No. 1 Casting Plaster’ for harder casts. It 
incorporates dextrine 
We have found this 
production.” 


Gypsum 


ready-mixed. 
useful 


and is 


more for large 


VDC Chairman's Invitation 
Accepted By MacArthur 

General Douglas MacArthur has accepted 
the invitation of H. R. Patrick, chairman of 
the Owensboro, Ky., Victory Display Com- 
mittee, to visit that city after the i 
won. General MacArthur's cable of accept- 
ance read: “My deep appreciation to Owens- 
boro. If I survive the shall 
accept its invitation.” 

Patrick is plan by 
which the famous general was asked by sev- 
eral thousand citizens to visit the city. In 
cooperation with other local organizations, 


War 1s 


campaign | 


responsible ior the 


three War Bond and Stamps booths were 
installed at prominent locations in Owens- 
boro. Each person making a purchase on a 
given day affixed his signature to a scroll of 
invitation to MacArthur. At the end of the 
day the 62-foot scroll was carefully packed 
and sent by parcel post to the general. It 


reached MacArthur forty-nine days later, 
and his cable was sent the same day. 
Patrick is display manager tor McAtee, 


Lyddane & 


Ray. 


Osterland Reelected 
For Fifth Term 


Kd Osterland, display manager for FE. A. 
Taylor Sons & Co., was reelected president 
ot the Cleveland Display Club for the fifth 
consecutive time at that organization's recent 
meeting. The following officers will assist 
him: vice-president, Jack Zealor, Fries & 
Scheule; secretary, Ottis Harraman, Sears, 
Roebuck & Co.; treasurer, A. T. Kalasky, 
W. B. Davis Company. Appointed to the 
board of directors: Colin Darragh, Fred 
Harvey's; William Thompson, Advance Dis- 
and CC. H. 
Company. 


plays, Fadem, Lyon Tailoring 


Another Displayman 
Dons Uniform 

Ray Harry, formerly display manager for 
Kaufman's, Colorado Springs, Colo., is now 


in the army. 
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PLASTIC HANGERS 


Here is the new plastic hanger made in response 
to your many requests for a really fine plastic 
hanger. Made in 
—_ a bry mg 

red, pink and bur- 30 E h 
gundy transparent C ac 
plastic. 





SIZE DIVIDERS 


Round lumarith 
(non - inflammable 
celluloid) size di- 
vider. Cannot fall 
off the rack. Beau- 
tiful in appearance. 
All sizes carried in 
‘ stock from 1 to 54, 
also half sizes. Ac- 
tual size of divider 
2%," diameter. 


10e Each 


Fits any rack 


FOR STOCK ROOM USE 


The white pressed cardboard di- 
vider has been proven successful 
for many years. An_ excellent 
divider for stockrooms. Inexpensive. 
All sizes 12 to 50. Actual size 12” 
high, 4” wide. 


Price 10c Each 


DISPLAY JOBBERS 
Write for Discounts 


National Hanger Co., Inc. 


545 Eighth Ave. New York City 


‘MANNEQUINS 
MILEO 


7 Creator Since 1900 


Now: Highly stylized manne- 
quins created by sculptors who 
know fashion. The feature of our 
1943 line. Up-to-the-minute hair-do's. 


7 West 36 St. §" 2"* New York 
=ART SNOW 
’* ok * 


Manufactured 

















A pure corn product. 
especially for display purposes — soft, 
light, fluffy— also used in Hollywood 
studios. Non-perishable, non-inflammable, 
very realistic, inexpensive. 

Very practical for window or other 


display purposes. Samples and prices on 
request without obligation. 


L—Miller Cereal Mills 92°": <i, 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
Baitimore, Md. 


314 N. Eutaw St. 

















Display 
World 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


Air Brushes 
Airpainting Equipment 
Animated Signs 
Artificial Flowers 
Artificial Snow 
Backgrounds 
Background Colors 
Background Coverings 
Brushes and Pens 
Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 

Crepe Papers 
Composition Pieces 
Cut-out Letters 
Cutting Machines 
Decorative Papers 
Decalcomania 

Display Furniture 
Display Forms 
Display Letters 
Display Racks 
Drawing Boards 
Enlarging Projectors 
Fabrics and Trimmings 
Fixtures 

Flags and Banners 
Foils 

Glass Specialties 
Grass Mats 

Hosiery & Shoe Forms 
Invisible Glass 
Lacquering Outfits 
Lamp Coloring 
Lithographed Displays 
Mannequins 
Mouldings 

Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisms 
Natural Foliage 
Pageants & Exhibits 
Paper Sculpture Displays 
Plaques (Window) 
Papier Mache Specialties 
Photographic Blowups 
Plastics 

Price Cards—Tickets 
Price Ticket Holders 
Sale Banners 
Socks—Window 

Show Cards 

Show Card Colors 
Show Cases 

Show Case Lighting 
Signs—Card Holders 
Signs—Brass—Bronze 
Signs—Electric 
Sleeve Forms 

Stencil Outfits 

Stock Posters 

Store Designing 
Store Fronts 

Tackers 

Time Switches 
Turntables 

Valances 

Wall Board 

(] Wigs 

C) Window Lighting 


O Do you wish a copy of their catalogue? 
() Do you plan to remodel your store soon? 
CL) Do you plan to build a store soon? 


MAIL TO 


DISPLAY WORLD 


CINCINNATI, OHIO 


L 


JO00000000000000000000000000 JO0D0O00D00000000 JB0ROOOD0NO0O000nRRoONFooNRNwooOo 


Firm 
Display Manager 
Street 


City 
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OCTOBER, 1917 
Edward A. Beaven 
Ala. 


been well known to the display 


died at his home in 
vears he had 
field as a 
supplier of smilax, holly, and other natural 


Evergreen, For many 


decorative 

R. C. Hensey, formerly 
for J. C. Penney Company, 
Calif., resigned to take a similar position 


An- 


greens. 
display manager 
Bakersfield, 
with Brownstein-Louis Company, Los 
eel Ss. 

Jean McKeehan joined the Model Clothing 
Tulsa, manager. He 


Company, as display 


had been in charge of display for Renberg 
Clothing Company, of the same city. 

H. H. Riegel assumed charge of display 
for Wolff & Marx Company, San Antonio. 
He had heen display Hurst 
Brothers, Dallas. 

Kllis P. Lavin, formerly with Wilson Dry 
Goods Company, Jacksonville, became dis- 


manager for 


play manager for Yowell Ducksworth Com- 
pany, Orlando, Fla. 

The Display Club 
farewell banquet for Harry W. Hoile, presi- 
dent of the International Association of Dis- 
play 


Birmingham gave a 


Men, who resigned as display manager 
for Loveman, Joseph & Loeb to head display 
for The McCreery Company, Pittsburgh. On 
club 
president, 


the same evening the Birmingham 
elected new officers. were: 


Eddie 


Freeman, Burger's; 


They 
Bernard, Saks; vice-president, John 
secretary, Otis Farrabee, 
Rich's; treasurer, Stuart Riddle, The Dren- 
nen Company. 

The Club 
ized with the following officers : 
William M. Kreis, Kaufman-Straus Com- 
pany ; Oliver Olson, Crutcher & 
Starks; Leo Hawes, Abe C. 


Company. 


Louisville Display was 


president, 


organ- 


secretary, 


treasurer, Levi 


OCTOBER, 1932 
W. Gilbert Philadelphia Gas & 
Electric Company, was appointed chairman 


Brown, 


of the window and display committee of the 
American Gas Association for the forthcom- 
ing vear. 

The Chicago Display Club met at_ the 
La Salle hotel with President A. J. Strom- 
Wiebolt Stores, presiding. Of partic- 
ular interest was the discussion on ways of 
“racketeering” in 
nection with the installation of national ad- 


berg, 


eliminating alleged con- 


vertiser displays. Also the question of un- 
ionization for displaymen came in for severe 
criticism. 

First prize of $100 in the Haspel Brothers 
national display contest was won by F. D. 
Jolly, P. A. 
went to T. F. Park, Jacob Reed's Sons, Phil- 
adelphia, and $25 to H. D. Zimmerman, 
Weber & Heilbroner, New York City. 

Ralph D. Johnson, J. L. Hudson Company, 
was elected president of the Detroit Display 
Club. F. E. Whitelam, R. H. Fyfe Com- 
pany, was made vice-president, and N. 5S. 
McEachin, Cole & Erwin Company, was ap- 
pointed secretary. 


OCTOBER, 1947 





Mever & Sons, Erie, Pa.; $50 





ADVERTISING INDEX 


OCTOBER, 1942 





Arranjay's Wigs 


Becker Sign Supply Co. 
Bulkley, Dunton & Co. 


Caldwell, The Woodsman, Co. 
Carolina Foliage Co. 
Chicago Cardboard Co. 

Coy, Disbrow & Co. 

Creative Art Display Co. 


Decorative Plant Co. 
Detroit Showcase Co. 
Display Mannequin, Inc. 
Dubonay Novelty Co. 


Eaton Bros. Corp. 


Facil Fabric Co. 
Flame-Glo Co., Inc. 


Garrison-Wagner Co. 
Hansen Mfg. Co., A. L. 


Korrect-Day Display Products 
Inside Front Cover 


Levine Bros. 


Maharam Fabric Corp. 44 
Mannequin Refinishing Service 43 
Marquardt & Co. 23 
Merkle-Korff Gear Co. 33 
Mileo, P. C. 47 
Miller Cereal Mills 47 
Myers-Lipman Wool Stock Co. 3! 


National Hanger Co. 47 
Nu-Display Specialty Co. 43 


Opportunity Exchange 46 


Reyburn Mfg. Co. 37 
Roehl Studios, Virginia 4\ 


Semsch Display Service 45 
Sherman Paper Products Corp. 43 
Sherwin-Williams Co. Back Cover 
Shoe Form Co. 27 
South African Feather Co. 39 
Stensgaard & Associates, Inc., W. L. 


Thayer & Chandler 44 
Tru-Tre Studios 45 


U. S. Plywood Co., Inc. 33 
Victory Display Committee Inside Back Cover 


Wideroll Paper Co. 42 
Williams, Inc., Jas. B. 3 
Window Advertising, Inc. 2| 
Wold Air Brush Co. 39 
Worsinger Window Service 44 
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OFFICE OF WAR INFORMATION 


WASHINGTON 


October 2, 1942 


Mr. L. S. Janes, National Chairman 
Victory Display Committee 

3609 Arthington Street 

Chicago, Illinois 


Dear Mr. Janes?: 


The work which the Victory Display Committee has 
been doing, and is planning to do on a still larger scale, 
seems to me a fine example of a peacetime trade making its 
talent felt in the war effort. 


Displays in retail stores are unquestionably an 
important means of putting Government messages before the 
people. The patriotic way in which you have organized this 
field for the showing of Government posters and displaying 
Government themes will enable us to utilize this large 
outlet with an ease and efficiency which is most welcome 
to our staff. 


Sincerely yours, 


A hoe 


Elmer Davis 
Director 


























All These 
and Many More 


AT YOUR LOCAL  : Cal TORE! 


The display materials shown here represent only 
a small portion of the almost limitless variety 
available through your local S-W store or Quali- 
Craft distributor. There are virtually hundreds of 
colorful Wintery Scenes and gay Christmas Set- 
tings as well as striking Victory Displays that will 
‘Make them Stop, Look and Enter.’ These same 
stores are ideally equipped to supply all of your 
display needs. 


DID YOU GET YOUR FREE COPY OF THE 
NEW QUALI-CRAFT DISPLAY GUIDE? 
If not, it's yours for the asking. Just direct your 
request to the Sherwin-Williams Co., 101 Pros- 
pect Avenue, Cleveland, Ohio. Department S. 





Ma Christ, 
dy 





y happy’ % a 





SHERWIN-WILLIAMS 








